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ABSTRAK  

Mayang Puspita 2110414220039, 2025. Meningkatkan Partisipasi Masyarakat Kota 

Banjarmasin Dalam Menanggulangi Kekerasan Anak Melalui Kampanye Public 

Relations “Bersua Asa” Bersama DPPA Kota Banjarmasin Di bawah bimbingan 

Astinana Yuliarti.   

Kampanye Bersua Asa sebagai project tugas akhir yang dilatarbelakangi oleh 

fenomena kekerasan anak sebagai permasalahan kompleks di Kota Banjarmasin. 

Project tugas akhir ini bertujuan untuk (1) Meningkatkan keberanian dan keterlibatan 

siswa di Kota Banjarmasin untuk melaporkan dugaan tindak kekerasan yang terjadi di 

lingkungan sekolah, (2) Meningkatkan peran serta masyarakat khususnya orang tua 

untuk melaporkan dugaan tindak kekerasan yang terjadi di lingkungan sekitar.  

Project tugas akhir ini menggunakan metode deskriptif kuantitatif guna memperoleh 

gambaran menyeluruh mengenai efektivitas kampanye. Analisis dilakukan 

berdasarkan 12 tahapan perencanaan kampanye public relations menurut Anne 

Gregory. Pada proses pengolahan data instrumen yang digunakan untuk mengukur 

indikator sikap pada program Bilik Bercerita dianggap  tidak valid  sehingga 

instrument tersebut digugurkan.  

Terdapat perbedaan nilai mean pre-post program Bilik Bercerita sebesar -8,067, nilai 

signifikansi sebesar 0,000 yang menggambarkan adanya perbedaan signifikan. 

Implikasi pada program Bilik Bercerita mengukur pengetahuan dan pemahaman 

masyarakat dalam indikator partisipasi publik dengan menjangkau sasaran audiens 

orang tua dan anak. Guna keberlanjutan program, dibutuhkan perencanaan konsep, 

penyusunan strategi dan tahapan kampanye PR yang lebih matang agar kampanye 

lebih terukur dan objektif dalam mencapai tujuan yang diharapkan 

Kata Kunci: Kampanye Public Relations, Kekerasan Anak, Partisipasi, Orang Tua. 
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ABSTRACT 

Mayang Puspita 2110414220039, 2025. Increasing Community Participation in 

Banjarmasin City in Combating Child Abuse Through the “Bersua Asa” Public 

Relations Campaign with the Banjarmasin City DPPA Under the guidance of 

Astinana Yuliarti.  

The Bersua Asa campaign is a final project inspired by the phenomenon of child abuse 

as a complex problem in Banjarmasin City. This final project aims to (1) increase the 

courage and involvement of students in Banjarmasin City to report suspected acts of 

violence occurring in the school environment, (2) increase the participation of the 

community, especially parents, in reporting suspected acts of violence occurring in the 

surrounding environment.  

This final project uses a quantitative descriptive method to obtain a comprehensive 

picture of the effectiveness of the campaign. The analysis was conducted based on 

Anne Gregory's 12 stages of public relations campaign planning. During the data 

processing, the instrument used to measure attitude indicators in the Bilik Bercerita 

program was deemed invalid and was therefore discarded.  

There was a difference in the mean pre-post program value of Bilik Bercerita of -

8.067, with a significance value of 0.000, which illustrates a significant difference. The 

implication for the Bilik Bercerita is that it only measures public knowledge and 

understanding in terms of public participation indicators by targeting parents and 

children. For the program to be sustainable, more careful planning of the concept, 

strategy, and stages of the PR campaign is needed so that the campaign is more 

measurable and objective in achieving its expected goals. 

Keywords: Public Relations Campaign, Child Abuse, Participation, Parents. 
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