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ABSTRACT 

 

 

This study aims to determine changes in shopping patterns and the level of 

digitization of consumption among teenagers in Banjarmasin City during the 

Covid-19 pandemic. Primary data was collected through an online survey using a 

Google Form questionnaire distributed through social media such as Whatsapp 

and Instagram. Data analysis techniques were carried out descriptively, descriptive 

statistics and other calculation formulas. The results showed that the shopping 

patterns of Banjarmasin City teenagers tended to increase during the Covid-19 

pandemic. For the level of digitization of Banjarmasin City teenagers, there has 

been a large increase, especially in aspects related to shopping patterns and digital 

payment methods. 

 

Keywords: Shopping Pattern; Digitization Level; Teenagers; Covid-19 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRAK  

 

Penelitian ini bertujuan untuk mengetahui perubahan pola belanja dan tingkat 

digitalisasi konsumsi remaja Kota Banjarmasin pada masa pandemi Covid-19. Data 

primer diperoleh melalui survei online menggunakan kuisioner Google Form yang 

disebar melalui media sosial seperti Whatsapp dan Instagram. Teknik analisis data 

dilakukan secara deskriptif, statistik deskriptif dan rumus-rumus perhitungan 

lainnya. Hasil penelitian menunjukkan bahwa pola belanja remaja Kota 

Banjarmasin cenderung meningkat pada masa pandemi Covid-19. Untuk tingkat 

digitalisasi remaja Kota Banjarmasin, terjadi peningkatan besar khususnya pada 

aspek yang berkaitan dengan pola belanja dan cara pembayaran secara digital. 

 

Kata Kunci : Pola Belanja; Tingkat Digitalisasi; Remaja; Covid-19 
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