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ABSTRAK

Isnazria Dwi Andini, 2110414320084, 2026, Pengaruh Desain
Kemasan dan Konten Visual Feed Instagram terhadap Minat Beli Konsumen
Produk Bonsip Cake and Bakery Kota Palangka Raya. Dibawah bimbingan
Achmad Bayu Chandrabuwono.

Tujuan dari penelitian ini adalah mengetahui pengaruh desain kemasan
dan konten visual feed Instagram terhadap minat beli konsumen produk Bonsip
Cake and Bakery Kota Palangka Raya, baik secara parsial maupun simultan.
Metode yang digunakan adalah kuantitatif dengan 100 responden yang dipilih
melalui teknik purposive sampling. Analisis data menggunakan regresi linier
berganda, uji T, uji F, dan koefisien determinasi (R?) berbantuan SPSS.

Hasil penelitian menunjukkan bahwa desain kemasan berpengaruh positif
dan signifikan terhadap minat beli (t hitung = 6,131; sig. 0,000), begitu pula konten
visual feed Instagram (t hitung = 6,610; sig. 0,000). Secara simultan, kedua variabel
berpengaruh signifikan dengan F hitung sebesar 166,351 dan signifikansi 0,000.
Koefisien determinasi (R?) sebesar 0,774 menunjukkan bahwa 77,4% perubahan
minat beli dijelaskan oleh kedua variabel tersebut. Dengan demikian, desain
kemasan yang menarik dan konten visual Instagram yang estetis merupakan faktor
penting dalam mendorong minat beli konsumen.

Kata Kunci: Desain Kemasan, Konten Visual, Feed Instagram, Minat
Beli, Bonsip Cake and Bakery



ABSTRACT

Isnazria Dwi Andini, 2110414320084, 2026, The Influence of Packaging
Design and Instagram Feed Visual Content on Consumer Purchase Intention of
Bonsip Cake and Bakery Products in Palangka Raya City. Supervised: Achmad
Bayu Chandrabuwono.

This study aims to determine the influence of packaging design and
Instagram feed visual content on consumer purchase intention for Bonsip Cake and
Bakery products in Palangka Raya City, both partially and simultaneously. The
method used is quantitative with 100 respondents selected through purposive
sampling technique. Data analysis employed multiple linear regression, T-test, F-
test, and coefficient of determination (R?) using SPSS software.

The results indicate that packaging design has a positive and significant
effect on purchase intention (t-value = 6.131; sig. 0.000), as does Instagram feed
visual content (t-value = 6.610; sig. 0.000). Simultaneously, both variables have a
significant effect with an F-value of 166.351 and significance of 0.000. The
coefficient of determination (R?) of 0.774 indicates that 77.4% of the variation in
consumer purchase intention is explained by these two variables. Therefore,
attractive packaging design and aesthetically pleasing Instagram visual content are
important factors in driving consumer purchase intention.

Keywords: Packaging Design, Visual Content, Instagram Feed, Purchase
Intention, Bonsip Cake and Bakery
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