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ABSRTAK

Risma Maulidia, 2110412320062, 2025, Pengaruh E-Service Quality
terhadap Repurchase Intention pada Platform Digital yang di mediasi E-
Satisfaction Pada Pengguna Aplikasi Shopee di Kota Banjarmasin). Di bawah
bimbingan : Humaidi.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh E-Service
Quality terhadap Repurchase Intention pada Platform Digital yang di mediasi E-
Satisfaction pada pengguna Aplikasi Shopee di Kota Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif dengan jumlah sampel
sebanyak 100 responden, yang dipilih menggunakan teknik accidental sampling.
Pengumpulan data menggunakan kuesioner dan analisis data menggunakan metode
PLS (Partial Least Square) dibantu SmartPLS Versi 4.

Hasil penelitian membuktikan bahwa E-service quality tidak berpengaruh
signifikan terhadap Repurchase intention. E-Service quality tidak berpengaruh
signifikan terhadap E-satisfaction. E-satisfaction berpengaruh signifikan terhadap
Repurchase intention. E-service quality melalui E-satisfaction berpengaruh tidak
signifikan terhadap Repurchase intention pada pengguna aplikasi Shopee di Kota
Banjarmasin.

Kata Kunci : E-service quality, e-satisfaction, repurchase intention



ABSTRACT

Risma Maulidia, 2110412320062, 2025, The Influence of E-Service Quality
on Repurchase Intention on Digital Platforms Mediated by E-Satisfaction on
Shopee Application Users in Banjarmasin City). Under the guidance of : Humaidi.

This study aims to determine and test the effect of E-Service Quality on
Repurchase Intention on Digital Platforms mediated by E-Satisfaction on Shopee
Application users in Banjarmasin City.

This study used a quantitative approach with a sample of 100 respondents
selected using accidental sampling techniques. Data collection was conducted
using a questionnaire, and data analysis was conducted using the Partial Least
Squares (PLS) method with the assistance of SmartPLS Version 4.

The results of the study prove that E-service quality does not significantly
influence Repurchase intention. E-Service quality does not significantly influence
E-satisfaction. E-satisfaction has a significant effect on Repurchase intention. E-
service quality through E-satisfaction has an insignificant effect on Repurchase
intention among Shopee application users in Banjarmasin City.

Keywords : E-service quality, e-satisfaction, repurchase intention
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