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ABSTRAK 

Syifa Salsabiella, 2010412220018, 2024. Pengaruh Menu Variation dan 

Price Perceived terhadap Customer Satisfaction Pada Kubiek Coffee and Eatery 

Banjarmasin, di bawah bimbingan: Irwansyah. 

Penelitian ini bertujuan untuk mengetahui pengaruh Menu Variation dan 

Price Perceived terhadap Customer Satisfaction Pada Kubiek Coffee and Eatery 

Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif. Sampel dalam 

penelitian ini merupakan konsumen Kubiek Coffee and Eatery Banjarmasin 

sebanyak 100 responden  dengan teknik accidental sampling. Pengumpulan data 

menggunakan kuesioner, lalu pengujian hipotesis menggunakan analisis data 

melalui regresi linier berganda dibantu IBM SPSS Statistik versi 25.  

Hasil penelitian menunjukkan bahwa Menu Variation berpengaruh 

signifikan secara parsial terhadap Customer Satisfaction. Price Perceived 

berpengaruh signifikan secara parsial terhadap Customer Satisfaction. Menu 

Variation dan Price Perceived berpengaruh signifikan secara simultan terhadap 

Customer Satisfaction pada Kubiek coffee and eatery Banjarmasin.  

Kata kunci: Menu Variation, Price Perceived, Customer Satisfaction 
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ABSTRACT 

Syifa Salsabiella, 2010412220018, 2024. The Influence of Menu Variation 

and Price Perception on Customer Satisfaction at Kubiek Coffee and Eatery 

Banjarmasin, under the guidance of: Irwansyah. 

This research aims to determine the influence of Menu Variation and 

Price Perception on Customer Satisfaction at Kubiek Coffee and Eatery 

Banjarmasin. This study uses a quantitative approach. The sample in this 

research was 100 consumers of Kubiek Coffee and Eatery Banjarmasin using 

accidental sampling technique. Data collection uses a questionnaire, then 

hypothesis testing uses data analysis through multiple linear regression assisted 

by IBM SPSS Statistics version 25. 

The research results show that Menu Variation has a partially significant 

effect on Customer Satisfaction. Price Perceived has a partially significant effect 

on Customer Satisfaction. Menu Variation and Price Perceived simultaneously 

have a significant effect on Customer Satisfaction at Kubiek coffee and eatery 

Banjarmasin. 

Keywords: Menu Variation, Price Perceived, Customer Satisfaction
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