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ABSTRAK

Azidan Rizki Rosyadi, 1910412110026, 2025. Pengaruh City Branding dan
Media Sosial Terhadap Keputusan Berkunjung Wisatawan pada Destinasi Wisata
Kota Banjarmasin, di bawah bimbingan: Hairudinor

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan
variabel City Branding dan Media Sosial terhadap Keputusan Berkunjung
wisatawan pada destinasi wisata Kota Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif dengan lokasi penelitian
di Kota Banjarmasin. Sampel penelitian sebanyak 100 orang responden yang
pernah berkunjung ke destinasi wisata Kota Banjarmasin, dipilih menggunakan
teknik simple random sampling. Analisis data dilakukan dengan regresi linier
berganda menggunakan bantuan IBM SPSS Statistik Versi 26.

Hasil penelitian menunjukkan bahwa City Branding berpengaruh positif dan
signifikan terhadap Keputusan Berkunjung wisatawan pada destinasi wisata Kota
Banjarmasin. Media Sosial juga berpengaruh positif dan signifikan terhadap
Keputusan Berkunjung wisatawan. Secara simultan, City Branding dan Media
Sosial berpengaruh positif dan signifikan terhadap Keputusan Berkunjung
wisatawan pada destinasi wisata Kota Banjarmasin.

Kata kunci: City Branding, Media Sosial, Keputusan Berkunjung.
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ABSTRACT

Azidan Rizki Rosyadi, 1910412110026, 2025. The Influence of City
Branding and Social Media on Tourists’ Visiting Decisions at Tourism Destinations
in Banjarmasin City, supervised by: Hairudinor

This study aims to examine the partial and simultaneous influence of City
Branding and Social Media on tourists’ visiting decisions at tourism destinations
in Banjarmasin City.

This research applies a quantitative approach with the study conducted in
Banjarmasin City. The sample consisted of 100 respondents who had visited
tourism destinations in Banjarmasin, selected using a simple random sampling
technique. Data were analyzed using multiple linear regression with the assistance
of IBM SPSS Statistics Version 26.

The results show that City Branding has a positive and significant effect on
tourists’ visiting decisions at tourism destinations in Banjarmasin City. Social
Media also has a positive and significant effect on tourists’ visiting decisions.
Simultaneously, City Branding and Social Media positively and significantly
influence tourists’ visiting decisions at tourism destinations in Banjarmasin City.

Keywords: City Branding, Social Media, Visiting Decision.
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