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ABSTRAK 

 Arta Dina, 2210412220063, 2026. Pengaruh Kemudahan Penggunaan dan 
Manfaat terhadap Kepuasan Pelanggan Aplikasi Mobile Banking BRI (BRImo) 
pada Mahasiswa Universitas Lambung Mangkurat Banjarmasin. Di bawah 
bimbingan: Muhammad Hasanur. 

Penelitian ini bertujuan untuk menguji pengaruh kemudahan penggunaan 
dan manfaat, baik secara parsial maupun simultan, terhadap kepuasan pelanggan 
aplikasi mobile banking BRI (BRImo) pada mahasiswa Universitas Lambung 
Mangkurat. Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif. 
Sampel dalam penelitian ini berjumlah 100 responden yang dipilih menggunakan 
teknik insidental sampling. Metode pengumpulan data dilakukan melalui 
penyebaran kuesioner, sedangkan teknik analisis data menggunakan regresi linear 
berganda. 

Hasil penelitian menunjukkan bahwa kemudahan penggunaan berpengaruh 
positif dan signifikan secara parsial terhadap kepuasan pelanggan. Selain itu, 
manfaat juga berpengaruh positif dan signifikan secara parsial terhadap kepuasan 
pelanggan. Secara simultan, kemudahan penggunaan dan manfaat terbukti 
berpengaruh signifikan terhadap kepuasan pelanggan aplikasi mobile banking BRI 
(BRImo) pada mahasiswa Universitas Lambung Mangkurat. 

 
Kata kunci: Kemudahan Penggunaan, Manfaat, Kepuasan Pelanggan. 
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ABSTRACT 

Arta Dina, 2210412220063, 2026. The Effect of Perceived Ease of Use and 
Perceived Usefulness on Customer Satisfaction of BRI Mobile Banking (BRImo) 
Application among ULM Students. Supervised by: M. Hasanur. 

This study aims to examine the effect of perceived ease of use and perceived 
usefulness, both partially and simultaneously, on customer satisfaction of the BRI 
mobile banking (BRImo) application among students of Universitas Lambung 
Mangkurat. The research employs a quantitative approach. The sample consists of 
100 respondents selected using incidental sampling technique. Data were collected 
through questionnaires, and the analysis method used is multiple linear regression. 

The results show that perceived ease of use has a positive and significant 
partial effect on customer satisfaction. In addition, perceived usefulness also has a 
positive and significant partial effect on customer satisfaction. Simultaneously, 
perceived ease of use and perceived usefulness have a significant effect on customer 
satisfaction of the BRI mobile banking (BRImo) application among students of 
Universitas Lambung Mangkurat. 
 

Keywords: Perceived Ease of Use, Perceived Usefulness, Customer Satisfaction. 
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