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ABSTRAK 

 Joniansyah, 1710412310018, 2025. Pengaruh Kualitas Pelayanan dan Lokasi 

Terhadap Keputusan Pembelian Konsumen di Retail Mitra 10 Supermarket Bahan 

Bangunan Kota Banjarmasin, di bawah bimbingan M. Hasanur Arifin. 

 Penelitian ini bertujuan untuk menguji pengaruh pelayanan dan lokasi 

terhadap keputusan pembelian konsumen di Retail Mitra 10 Supermarket Bahan 

Bangunan Kota Banjarmasin baik secara parsial dan simultan. 

 Penelitian ini menggunakan pendekatan kuantitatif, populasi dalam penelitian 

ini adalah konsumen yang berbelanja bahan bangunan di Mitra 10 Kota 

Banjarmasin, teknik pengambilan sampel yang digunakan menggunakan teknik 

purposive sampling dengan jumlah sampel 112 responden, teknik pengumpulan 

data menggunakan kuesioner, teknik analisis data menggunakan regresi linier 

berganda dengan bantuan IMB SPSS Statistics versi 26. 

 Hasil penelitian menunjukkan bahwa 1) Kualitas pelayanan berpengaruh 

signifikan dan positif secara parsial terhadap keputusan pembelian konsumen di 

Retail Mitra 10 Supermarket Bahan Bangunan. 2) Lokasi berpengaruh signifikan 

dan positif secara parsial terhadap keputusan pembelian konsumen di Retail Mitra 

10 Supermarket Bahan Bangunan. 3) Kualitas pelayanan dan lokasi berpengaruh 

signifikan dan positif secara simultan terhadap keputusan pembelian konsumen di 

Retail Mitra 10 Supermarket Bahan Bangunan. 

 

Kata Kunci: Kualitas Pelayanan, Lokasi, Keputusan Pembelian, dan Mitra 10 

Kota Banjarmasin 
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ABSTRACT 

 Joniansyah, 1710412310018, 2025. The Influence of Service Quality and 

Location on Consumer Purchasing Decisions at Retail Mitra 10 Building Material 

Supermarkets in Banjarmasin City, under the guidance of M. Hasanur Arifin. 

 This research aims to examine the influence of service and location on 

consumer purchasing decisions at Retail Mitra 10 Building Materials 

Supermarket in Banjarmasin City, both partially and simultaneously. 

 This research uses a quantitative approach, the population in this research is 

consumers who shop for building materials in Mitra 10 Banjarmasin City, the 

sampling technique used is purposive sampling with a sample size of 112 

respondents, the data collection technique uses a questionnaire, the data analysis 

technique uses multiple linear regression with the help of IMB SPSS Statistics 

version 26. 

 The research results show that 1) Service quality has a significant and 

partially positive effect on consumer purchasing decisions at Retail Mitra 10 

Building Materials Supermarket. 2) Location has a significant and partially 

positive effect on consumer purchasing decisions at Retail Mitra 10 Supermarket 

Building Materials. 3) Service quality and location simultaneously have a 

significant and positive effect on consumer purchasing decisions at Retail Mitra 

10 Building Materials Supermarket. 

 

Keywords: Service Quality, Location, Purchasing Decisions, and Partners in 10 

Banjarmasin Cities 
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