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ABSTRAK 

 
Nur Salma, 2210412120018, 2026. Pengaruh Persepsi Harga dan 

Keberagaman Produk terhadap Minat Beli Ulang di Pasar Rakyat 

(Tradisional) Sudimampir Banjarmasin, dibawah bimbingan Muhammad 

Hasanur Arifin. 

 

Penelitian ini dilakukan bertujuan untuk menguji pengaruh secara 

parsial dan simultan variabel persepsi harga dan keberagaman produk 

terhadap Minat Beli Ulang di Pasar Rakyat (Tradisional) Sudimampir 

Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif. Sampel 

ditetapkan sebanyak 100 konsumen yang pernah berkunjung ke Pasar 

Sudimampir yang kemudian berminat untuk melakukan pembelian ulang di 

Pasar Sudimampir Banjarmasin yang dipilih menggunakan accidental 

sampling. Data dikumpulkan melalui kuesioner, kemudian di uji hipotesis 

menggunakan regresi linear berganda. 

 

Hasil penelitian ini menunjukkan persepsi harga berpengaruh 

signifikan secara parsial terhadap minat beli ulang di Pasar Rakyat 

(Tradisional) Sudimampir Banjarmasin, keberagaman produk berpengaruh 

tidak signifikan secara parsial terhadap minat beli ulang di Pasar Rakyat 

(Tradisional) Sudimampir Banjarmasin, serta persepsi harga dan 

keberagaman produk berpengaruh signifikan secara simultan terhadap 

minat beli ulang di Pasar Rakyat (Tradisional) Sudimampir Banjarmasin. 

 

Kata Kunci: Persepsi Harga, Keberagaman Produk, Minat Beli Ulang 
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ABSTRACT 

Nur Salma, 2210412120018, 2026. The Influence of Price 

Perception and Product Diversity on Repurchase Interest in the Sudimampir 

Banjarmasin People's Market (Traditional), under the guidance of 

Muhammad Hasanur Arifin. 

 

This study was conducted with the aim of examining the partial and 

simultaneous influence of price perception variables and product diversity 

on Repurchase Interest in the Sudimampir Banjarmasin People's Market 

(Traditional). This study uses a quantitative approach. The sample was 

determined to be 100 consumers who had visited Sudimampir Market who 

were then interested in making a repurchase at Sudimampir Market 

Banjarmasin which was selected using accidental sampling. Data was 

collected through questionnaires, then hypothesized tests using multiple 

linear regression. 

 

The results of this study show that price perception has a partial 

significant effect on repurchase interest in Sudimampir Banjarmasin 

People's Market, product diversity has a partial insignificant effect on 

repurchase interest in Sudimampir Banjarmasin People's Market 

(Traditional), and price perception and product diversity have a 

simultaneous significant effect on repurchase interest in Sudimampir 

Banjarmasin People's Market (Traditional). 

  

Keywords: Price Perception, Product Diversity, Repurchase Interest 
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