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ABSTRAK 

Wahyu Nor Azhari 2110414310055, Muhammad Luqman Anwari 

2110414310020, 2025. Iklan Layanan Masyarakat: Perpustakaan Disabilitas 

Sebagai Ruang Inklusi Dan Peningkatan Aksesibilitas Untuk Penyandang 

Disabilitas Di Kalimantan Selatan. Di bawah bimbingan Noviana Sari. 

 

Iklan Layanan Masyarakat (ILM) ini bertujuan untuk meningkatkan 

kesadaran masyarakat tentang pentingnya ruang inklusif bagi penyandang 

disabilitas sekaligus memperkenalkan fasilitas perpustakaan ramah disabilitas yang 

disediakan oleh Dinas Perpustakaan dan Kearsipan Provinsi Kalimantan Selatan. 

Project ini dilatarbelakangi oleh rendahnya pengetahuan masyarakat, termasuk 

penyandang disabilitas, tentang keberadaan dan layanan perpustakaan inklusif, 

serta minimnya promosi dari pihak terkait. Melalui iklan ini, diharapkan masyarakat 

dapat memahami hak aksesibilitas penyandang disabilitas dan memanfaatkan 

fasilitas yang tersedia, seperti buku Braille, komputer pembaca layar, dan jalur 

landai. 

Penggarapan project dimulai dengan riset mendalam tentang kebutuhan 

penyandang disabilitas dan fasilitas perpustakaan. Tahap pra-produksi meliputi 

perencanaan kreatif, penulisan naskah, dan penyusunan storyboard. Pada tahap 

produksi, dilakukan pengambilan gambar di lokasi perpustakaan dengan 

melibatkan penyandang disabilitas sebagai talent. Pasca-produksi mencakup 

editing video, desain booklet, dan konten media sosial. Evaluasi dilakukan melalui 

kuesioner pre-test dan post-test untuk mengukur efektivitas iklan dalam 

meningkatkan pemahaman masyarakat. 

Hasil project berupa video iklan 70 detik yang menampilkan hambatan 

inklusivitas, solusi fasilitas perpustakaan, dan pesan motivasional. Media booklet 

berisi informasi detail layanan dan fasilitas, sedangkan desain feed Instagram 

menyajikan konten edukasi dan promosi secara visual. Evaluasi menunjukkan 

peningkatan signifikan dalam pemahaman responden tentang inklusivitas dan 

layanan perpustakaan, dengan skor post-test lebih tinggi dibanding pre-test. 

Temuan ini menegaskan perlunya kampanye berkelanjutan untuk mendorong 

terciptanya ruang publik yang inklusif bagi semua kalangan. 

 

Kata Kunci: Iklan layanan masyarakat, perpustakaan disabilitas, inklusivitas, 

aksesibilitas, media komunikasi. 
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ABSTRACT 

Wahyu Nor Azhari 2110414310055, Muhammad Luqman Anwari 

2110414310020, 2025. Public Service Announcement: Disability Library as an 

Inclusive Space and Accessibility Enhancement for Persons with Disabilities in 

South Kalimantan. Under the supervision of Noviana Sari. 

This Public Service Announcement (PSA) aims to raise public awareness 

about the importance of inclusive spaces for persons with disabilities while 

introducing disability-friendly library facilities provided by the South Kalimantan 

Provincial Library and Archives Office. The project was initiated due to the lack of 

public knowledge, including among persons with disabilities, about the existence of 

inclusive library services, as well as limited promotion from relevant stakeholders. 

Through this campaign, it is hoped that the public will understand the accessibility 

rights of persons with disabilities and utilize available facilities such as Braille 

books, screen reader computers, and ramps. 

The project development began with in-depth research on the needs of 

persons with disabilities and library facilities. The pre-production stage included 

creative planning, scriptwriting, and storyboard preparation. During production, 

filming was conducted at the library location with persons with disabilities 

participating as talents. Post-production involved video editing, booklet design, 

and social media content creation. Evaluation was carried out through pre-test and 

post-test questionnaires to measure the campaign's effectiveness in enhancing 

public understanding. 

The project outputs include a 70-second PSA video showcasing barriers to 

inclusivity, library facility solutions, and motivational messages. The booklet 

provides detailed information about services and facilities, while Instagram feed 

designs deliver educational and promotional content visually. Evaluation results 

indicated a significant improvement in respondents' understanding of inclusivity 

and library services, with post-test scores higher than pre-test scores. These 

findings highlight the need for continuous campaigns to promote the creation of 

inclusive public spaces for all. 

Keywords: Public service announcement, disability library, inclusivity, 

accessibility, communication media. 
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