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ABSTRAK

Pengaruh Customer Experience, Ease of Use, dan Trust Terhadap
Repurchase Intention Pada Pengguna Shopee di Kota Banjarmasin, di bawah
bimbingan: Muhammad Hasanur Arifin.

Penelitian ini bertujuan untuk mengetahui pengaruh Customer Experience,
Ease of Use, dan Trust terhadap Repurchase Intention pada Pengguna Shopee di
Kota Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif dengan desain survei.
Sampel sebanyak 100 orang yang berdomisili di kota Banjarmasin, data
dikumpulkan dengan kuesioner dan dianalisis dengan regresi linear berganda.

Hasil penelitian ini membuktikan Customer Experience tidak berpengaruh
signifikan terhadap Repurchase Intention pada Pengguna Shopee di Kota
Banjarmasin. Ease of Use berpengaruh signifikan terhadap Repurchase Intention
pada Pengguna Shopee di Kota Banjarmasin. Trust berpengaruh signifikan terhadap
Repurchase Intention pada Pengguna Shopee di Kota Banjarmasin. Serta Customer
Experience, Ease of Use, dan Trust berpengaruh positif dan signifikan terhadap
Repurchase Intention pada Pengguna Shopee di Kota Banjarmasin.

Kata Kunci: Customer Experience, Ease of Use, Trust, Repurchase Intention
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ABSTRACT

The Influence of Customer Experience, Ease of Use, and Trust on
Repurchase Intention Among Shopee Users in Banjarmasin, under the guidance of
Muhammad Hasanur Arifin.

This study aims to determine the influence of Customer Experience, Ease of
Use, and Trust on Repurchase Intention among Shopee users in Banjarmasin.

This research uses a quantitative approach with a survey design. The
sample consists of 100 individuals residing in Banjarmasin. Data were collected
through questionnaires and analyzed using multiple linear regression.

The results of this study demonstrate that Customer Experience does not
have a significant effect on Repurchase Intention among Shopee users in
Banjarmasin. Ease of Use does have a significant effect on Repurchase Intention
among Shopee users in Banjarmasin. Trust does have a significant effect on
Repurchase Intention among Shopee users in Banjarmasin. However, Customer
Experience, Ease of Use, and Trust have a positive and significant effect on
Repurchase Intention among Shopee users in Banjarmasin.

Keywords: Customer Experience, Ease of Use, Trust, Repurchase Intention
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