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ANALISIS PEMASARAN IKAN LAUT SEGAR BERNILAI EKONOMIS DI 

PASAR KEMAKMURAN KELURAHAN KOTABARU TENGAH KABUPATEN 

KOTABARU PROVINSI KALIMANTAN SELATAN 

 

ABSTRAK Pasar Kemakmuran merupakan pusat perdagangan ikan laut segar di 

Kabupaten Kotabaru yang terletak di Kelurahan Kotabaru Tengah. Di pasar ini terjadi 

aktivitas jual beli antara nelayan, pedagang, dan konsumen untuk berbagai jenis ikan laut 

segar yang bernilai ekonomis. Penelitian ini bertujuan untuk menganalisis saluran 

pemasaran, farmer's share, dan margin pemasaran ikan laut segar bernilai ekonomis di 

Pasar Kemakmuran Kelurahan Kotabaru Tengah Kabupaten Kotabaru Provinsi 

Kalimantan Selatan. Penelitian dilaksanakan pada bulan Februari hingga Juni 2026 

menggunakan metode survei dan wawancara langsung kepada 10 responden nelayan. 

Komoditas yang dianalisis meliputi udang windu (Panaeus monodon), ikan tenggiri 

(Scomberomorus commerson), ikan kakap merah (Lutjanus malabaricus), ikan kakap 

putih (Lates calcarifer), dan ikan kerapu (Epinephelus coioides). Hasil penelitian 

menunjukkan terdapat tiga pola saluran pemasaran: Saluran I (nelayan → pedagang 

pengecer → konsumen), Saluran II (nelayan → pedagang pengumpul → pedagang 

pengecer → konsumen), dan Saluran III (nelayan → pedagang pengumpul → TPI Banjar 

Raya/luar daerah). Nilai farmer's share pada Saluran I berkisar antara 73,33%–80,00%, 

sedangkan pada Saluran II berkisar antara 66,67%–73,68%. Margin pemasaran pada 

Saluran I berkisar antara Rp10.000–Rp20.000/kg (20,00%–26,67%), dan pada Saluran II 

berkisar antara Rp15.000–Rp25.000/kg (26,32%–33,33%). Seluruh saluran pemasaran 

tergolong efisien karena nilai farmer's share berada di atas 40% dan nilai margin 

pemasaran lebih kecil dari nilai farmer's share (MM < FS). Saluran II merupakan saluran 

yang paling dominan digunakan oleh nelayan karena memudahkan distribusi hasil 

tangkapan dalam jumlah besar. 

Kata kunci: saluran pemasaran; farmer's share; margin pemasaran; ikan laut segar; Pasar 

Kemakmuran 
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MARKETING ANALYSIS OF ECONOMICALLY VALUABLE FRESH 

MARINE FISH AT KEMAKMURAN MARKET, KOTABARU TENGAH VILLAGE, 

KOTABARU REGENCY, SOUTH KALIMANTAN PROVINCE 

 
ABSTRACT Kemakmuran Market is the main center for fresh marine fish trading in 

Kotabaru Regency, located in Kotabaru Tengah Village. The market serves as a vital hub 

where fishermen, traders, and consumers engage in the buying and selling of various 

economically valuable fresh marine fish species. This study aimed to analyze the 

marketing channels, farmer's share, and marketing margins of economically valuable 

fresh marine fish at Kemakmuran Market, Kotabaru Tengah Village, Kotabaru Regency, 

South Kalimantan Province. The study was conducted from February to June 2026 using 

survey and direct interview methods with 10 fisherman respondents. The commodities 

analyzed included black tiger shrimp (Penaeus monodon), narrow-barred Spanish 

mackerel (Scomberomorus commerson), Malabar red snapper (Lutjanus malabaricus), 

barramundi (Lates calcarifer), and orange-spotted grouper (Epinephelus coioides). The 

results revealed three marketing channel patterns: Channel I (fishermen → retailers → 

consumers), Channel II (fishermen → collecting traders → retailers → consumers), and 

Channel III (fishermen → collecting traders → Banjar Raya Fish Auction/outside 

regions). The farmer's share in Channel I ranged from 73.33% to 80.00%, while in 

Channel II it ranged from 66.67% to 73.68%. Marketing margins in Channel I ranged 

from IDR 10,000 to 20,000 per kilogram (20.00%–26.67%), whereas in Channel II they 

ranged from IDR 15,000 to 25,000 per kilogram (26.32%–33.33%). All marketing 

channels were classified as efficient because the farmer's share exceeded 40% and the 

marketing margin was lower than the farmer's share (MM < FS). Channel II was the most 

commonly utilized by fishermen as it facilitated the distribution of large quantities of 

catch more effectively. 

 

Keywords: marketing channels; farmer's share; marketing margin; fresh marine fish; 

marketing efficiency; Kemakmuran Market 
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