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ABSTRAK

Muhammad Rizky Anwari, 2110414210030. Memperkenalkan layanan Grow
With Diva pada Diva HR Consulting melalui lklan Komersial Langkah Kecil,
Pijakan Kuat : Grow With Diva. Tugas Akhir. Program Studi lImu Komunikasi,
Fakultas llmu Sosial dan Ilmu Politik, Universitas Lambung Mangkurat 2026.
Pembimbing Putri Ayu Hidayatur Rafigoh.

Perkembangan dunia pendidikan belum sepenuhnya diikuti dengan tersedianya
wadah yang memadai bagi anak berkebutuhan khusus (ABK). ABK memerlukan
layanan pendidikan dan pendampingan yang disesuaikan dengan kebutuhan serta
karakteristik perkembangannya agar dapat mengoptimalkan potensi yang dimiliki.
Sebagai upaya mendukung pendidikan inklusif, Diva HR Consulting menghadirkan
program Grow With Diva yang menyediakan layanan perkembangan anak dan
edukasi bagi masyarakat.

Tugas akhir ini bertujuan untuk menyebarluaskan informasi mengenai layanan dan
fasilitas Grow With Diva di bawah naungan Diva HR Consulting. Perancangan
iklan komersial ini dilatarbelakangi oleh rendahnya pengetahuan masyarakat,
khususnya di Kota Banjarmasin, mengenai layanan tersebut serta masih minimnya
kegiatan promosi. Metode yang digunakan adalah eksperimen dengan desain pre-
test dan post-test yang melibatkan audiens
Instagram @divahrconsulting dan @growwithdiva.

Instagram Ads dimanfaatkan untuk memperluas jangkauan audiens berdasarkan
usia, minat, dan lokasi secara efektif. Hasil penelitian menunjukkan bahwa media
kampanye yang dirancang mampu meningkatkan pengetahuan masyarakat
mengenai layanan perkembangan anak Diva HR Consulting. Hal ini ditunjukkan
oleh peningkatan skor rata-rata antara pre-test dan post-test. Tugas akhir ini
diharapkan dapat berkontribusi dalam meningkatkan literasi masyarakat mengenai
pendidikan inklusif serta layanan psikologi bagi anak berkebutuhan khusus melalui
media komunikasi yang efektif.

Kata Kunci: Anak berkebutuhan khusus, biro psikologi, ruang inklusi, instagram
ads, media komunikasi.



ABSTRACT

Muhammad Rizky Anwari, 2110414210030. Introducing the Grow With
Diva Service at Diva HR Consulting through the Commercial Advertisement Small
Steps, Strong Foundations: Grow With Diva. Undergraduate Thesis.
Communication Studies Program, Faculty of Social and Political Sciences,
Lambung Mangkurat University, 2026. Supervisor: Putri Ayu Hidayatur Rafigoh.

The advancement of education has not been fully supported by the availability of
adequate facilities for children with special needs (CSN). These children require
educational services and assistance tailored to their developmental needs and
individual characteristics in order to optimize their potential. To support inclusive
education, Diva HR Consulting established the Grow With Diva program, which
provides child development services and educational resources for the community.
This final project aims to disseminate information about the services and facilities
offered by Grow With Diva under Diva HR Consulting. The commercial
advertisement was designed in response to the limited public awareness,
particularly in Banjarmasin, regarding these services and the lack of promotional
activities. The study employed an experimental method using a pre-test and post-
test design involving the Instagram audiences
of @divahrconsulting and @growwithdiva.

Instagram Ads were utilized to expand audience reach effectively based on age,
interests, and location. The results indicate that the campaign media successfully
increased public awareness of Diva HR Consulting's child development services, as
demonstrated by the improvement in the average scores between the pre-test and
post-test. This final project is expected to contribute to improving public literacy on
inclusive education and psychological services for children with special needs
through effective communication media.

Keywords: Children with Special Needs (CSN), psychological consulting agency,
inclusive space, Instagram Ads, communication media.
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