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ABSTRACT

Inayatur Rifgiah (2025). The effect of Price, Perceived of Product Quality, and
Environmental Awareness terhadap purchase intention Kendaraan Listrik (EV) di
Kota Banjarmasin. Pembimbing : Rusniati

The development of electric vehicles (EVs) in Indonesia represents a
strategic effort to support the transition to clean energy and reduce carbon
emissions. However, EV adoption in regions such as Banjarmasin remains
relatively low, highlighting the need to understand the factors influencing
consumers’ purchase intentions. This study aims to examine the effect of price,
perceived of product quality, and environmental awareness on the intention to
purchase electric vehicles.

The primary research question is: to what extent do these three variables
influence purchase intention both simultaneously and partially? A quantitative
approach was employed using a causal research design and survey method, with
data collected through questionnaires distributed to 100 respondents in
Banjarmasin. Multiple linear regression analysis was used to test the hypotheses.

The findings indicate that all three independent variables significantly
influence purchase intention, with price emerging as the most dominant factor.
These results support the Perceived Value Theory and the Theory of Planned
Behavior, offering empirical contributions to the field of green technology adoption
in urban areas outside Java.

The study recommends practical strategies such as improving price
accessibility, strengthening product quality perception through consumer
education, and enhancing environmental awareness campaigns tailored to the local
context. Future research may expand the geographical scope and incorporate
additional variables such as infrastructure availability and brand trust to enhance
the generalizability of the findings.

Keywords: Electric Vehicyle (EV) , perceived of product quality, environmental
awareness, purchase intention.
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ABSTRAKSI

Inayatur Rifgiah (2025). Pengaruh Price, Perceived of Product Quality, dan
Environmental Awareness terhadap purchase intention Kendaraan Listrik (EV) di
Kota Banjarmasin. Pembimbing : Rusniati

Perkembangan kendaraan listrik (EV) di Indonesia menjadi strategi penting
dalam mendukung transisi energi bersih dan pengurangan emisi karbon. Namun,
adopsi EV di daerah seperti Kota Banjarmasin masih tergolong rendah, sehingga
perlu dipahami faktor-faktor yang memengaruhi minat beli konsumen terhadap
produk ini.

Penelitian ini bertujuan untuk menguji pengaruh harga, persepsi kualitas
produk, dan kesadaran lingkungan terhadap minat beli kendaraan listrik. Pertanyaan
utama dalam penelitian ini adalah: sejauh mana ketiga variabel tersebut
memengaruhi minat beli EV secara simultan maupun parsial.

Penelitian ini menggunakan pendekatan kuantitatif dengan desain penelitian
kausal dan teknik survei melalui kuesioner yang disebarkan kepada 100 responden
di Kota Banjarmasin. Teknik analisis data yang digunakan adalah regresi linear
berganda.

Hasil penelitian menunjukkan bahwa ketiga variabel independen
berpengaruh signifikan terhadap minat beli EV, dengan harga menjadi variabel yang
paling dominan. Temuan ini mendukung teori nilai konsumen (Perceived Value
Theory) dan Theory of Planned Behavior, serta memberikan kontribusi empiris
pada studi adopsi teknologi ramah lingkungan di wilayah urban non-Jawa.

Penelitian ini menyarankan strategi peningkatan aksesibilitas harga,
penguatan persepsi kualitas melalui edukasi produk, serta kampanye kesadaran
lingkungan yang lebih kontekstual. Penelitian lanjutan dapat memperluas area studi
dan mempertimbangkan variabel tambahan seperti infrastruktur dan kepercayaan
merek untuk meningkatkan generalisasi temuan.

Kata kunci: Kendaraan Listrik (EV), Harga, Persepsi Kualitas Produk, Kesadaran
Lingkungan, Minat Beli.
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