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ABSTRACT

Aviek Eka Noviantoro, The Influence of Marketing Orientation and Marketing
Capability on Marketing Performance Through Competitive Advantage as a
Mediating Variable at PT. Sucofindo. Arief Budiman (Supervisor)

This research aims to analyze the influence of Marketing Orientation on
Competitive Advantage, Marketing Capability on Competitive Advantage,
Marketing Orientation on Marketing Performance, Marketing Capability on
Marketing  Performance, Competitive Advantage influences Marketing
Performance, Competitive Advantage mediates Marketing Orientation on
Marketing Performance, Competitive Advantage mediates Capability Marketing on
Marketing Performance.

This research method uses a questionnaire with 34 PT Sucofindo managers
as samples. Variable measurement uses the Likert scale technique with a weight
scale from 1 to 5 and to test the level of significance using the path coefficient
processed with the SmartPLS program.

The results of the study concluded that Marketing Orientation had an
influence on Competitive Advantage, Marketing Capability had influence on
Marketing Performance, Marketing Orientation no had an influence on Marketing
Performance, Marketing Capability had no influence on Marketing Performance,
Competitive Advantage mediated the influence of Marketing Orientation on
Marketing Performance, Competitive Advantage did not mediate Influence of

Marketing Cap on Marketing Performance.

Keywords: Marketing Orientation, Marketing Capability, Marketing Performance,

Competitive Advantage.
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ABSTRAK
Aviek Eka Noviantoro, Pengaruh Marketing Orientation Dan Kapabilitas
Pemasaran Terhadap Kinerja Pemasaran Melalui Keunggulan Bersaing Sebagai
Variabel Mediasi Pada PT. Sucofindo. Arief Budiman (Pembimbing)

Penelitian ini bertujuan untuk menganalisis pengaruh Marketing Orientation
terhadap Keunggulan Bersaing, Kapabilitas Pemasaran terhadap Keunggulan
Bersaing, Marketing Orientation terhadap Kinerja Pemasaran, Kapabilitas
Pemasaran terhadap Kinerja Pemasaran, Keunggulan Bersaing berpengaruh
terhadap Kinerja Pemasaran, Keunggulan Bersaing memediasi Marketing
Orientation terhadap Kinerja Pemasaran, Keunggulan Bersaing memediasi
Kapabilitas Pemasaran terhadap Kinerja Pemasaran.

Metode penelitian ini menggunakan kuesioner dengan 34 Manager PT
Sucofindo sebagai sampel. Pengukuran variabel menggunakan teknik Skala Likert
dengan skala bobot dari 1 sampai 5 dan untuk menguji tingkat signifikansi
menggunakan path Coefisien diolah dengan Program SmartPLS.

Hasil penelitian menyimpulkan bahwa terdapat Marketing Orientation
berpengaruh terhadap Keunggulan Bersaing, Kapabilitas Pemasaran berpengaruh
terhadap Kinerja Pemasaran, Marketing Orientation tidak berpengaruh terhadap
Kinerja Pemasaran, Kapabilitas Pemasaran tidak berpengaruh terhadap Kinerja
pemasaran, Keunggulan Bersaing tidak memediasi pengaruh terhadap Marketing
Orientation terhadap Kinerja Pemasaran, Keunggulan Bersaing tidak memediasi

pengaruh Kapabilitas Pemasaran terhadap Kinerja Pemasaran.

Kata Kunci: Marketing Orientation, Kapabilitas Pemasaran, Kinerja Pemasaran,

Keunggulan Bersaing.
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