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ABSTRAK 

 

Tri Pangestu Pebrianto. Nilai Tanda Mini Market: Studi Perilaku 

Konsumen di Desa Nusa Indah, Kecamatan Bati-Bati, Kabupaten Tanah Laut. 

Skripsi Program Studi Sosiologi Fakultas Ilmu Sosial dan Ilmu Politik Universitas 

Lambung Mangkurat Banjarmasin. Bimbingan Ismar Hamid. 

Pertumbuhan ekonomi Indonesia yang semakin maju mendorong 

berkembangnya minimarket seperti Alfamart, yang memengaruhi perilaku 

konsumsi masyarakat menjadi lebih konsumtif. Penelitian ini bertujuan untuk 

mengkaji pengaruh keberadaan minimarket terhadap pola konsumsi masyarakat di 

Desa Nusa Indah, Kecamatan Bati-Bati, Kabupaten Tanah Laut. Penelitian  ini  

menggunakan metode kualitatif dengan  pendekatan deskriptif. Teknik 

pengumpulan data menggunakan observasi partisipan, wawancara, dan 

dokumentasi. Hasil penelitian menunjukkan terjadinya pergeseran pola konsumsi 

masyarakat dari orientasi kebutuhan menuju pemenuhan keinginan, seiring dengan 

hadirnya minimarket di Desa Nusa Indah. Sebelum keberadaan minimarket, 

konsumsi didominasi oleh praktik berbelanja di pasar tradisional yang berbasis 

budaya tawar-menawar. Minimarket mengubah preferensi konsumen melalui 

strategi pemasaran, kelengkapan fasilitas, dan kenyamanan layanan. Perubahan ini 

merefleksikan pola konsumsi masyarakat modern yang tidak lagi didorong oleh 

kebutuhan fungsional, melainkan oleh daya tarik nilai simbolik produk. Penelitian 

ini memberikan kontribusi dalam memahami bagaimana pola konsumsi masyarakat 

berubah akibat kehadiran ritel modern. Temuan ini dapat dijadikan dasar 

pertimbangan bagi pemerintah daerah dalam merumuskan kebijakan yang 

mengatur ekspansi minimarket, agar pertumbuhan ritel modern tidak melemahkan 

keberadaan pasar tradisional dan pelaku ekonomi lokal. 

Kata kunci: sign value, mini market, perilaku konsumen. 
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ABSTRACT 

 

Tri Pangestu Pebrianto. Sign Value Mini Market: Study of Consumer 

Behavior in Nusa Indah Village, Bati-Bati District, Tanah Laut Regency. Thesis for 

Sociology Study Program, Faculty of Social and Political Sciences, Lambung 

Mangkurat University, Banjarmasin. Under the guidance of Ismar Hamid. 

Indonesia's increasingly advanced economic growth has encouraged the 

development of minimarkets such as Alfamart, which have influenced people's 

consumption behavior to become more consumptive. This study aims to examine 

the influence of the existence of minimarkets on the consumption patterns of people 

in Nusa Indah Village, Bati-Bati District, Tanah Laut Regency. This study uses a 

qualitative method with a descriptive approach. Data collection techniques use 

participant observation, interviews, and documentation. The results of the study 

indicate a shift in people's consumption patterns from an orientation towards 

fulfilling needs, along with the presence of minimarkets in Nusa Indah Village. 

Before the existence of minimarkets, consumption was dominated by shopping 

practices in traditional markets based on a bargaining culture. Minimarkets change 

consumer preferences through marketing strategies, completeness of facilities, and 

convenience of service. This change reflects the consumption patterns of modern 

society which are no longer driven by functional needs, but by the appeal of the 

symbolic value of products. This study contributes to understanding how people's 

consumption patterns change due to the presence of modern retail. These findings 

can be used as a basis for consideration for local governments in formulating 

policies that regulate the expansion of minimarkets, so that the growth of modern 

retail does not weaken the existence of traditional markets and local economic 

actors. 

Keyword: sign value, mini market, consumer behavior. 
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