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ABSTRAK 

Akhmad Zainul Muttaqin, 2026. Pengaruh Price Discount  Dan Bonus Pack 

Terhadap Impulse Buying Di Indomaret Fresh 99 Jl. Brigjend. Hasan Basri 

Banjarmasin. 

Penelitian ini bertujuan untuk menganalisis pengaruh Price Discount dan Bonus 

Pack terhadap Impulse Buying Di Indomaret Fresh 99 Jl. Brigjend. Hasan Basri 

Banjarmasin dengan menggunakan pendekatan kuantitatif dengan tipe penelitian 

eksplanatori. Populasi dalam penelitian ini adalah seluruh konsumen Indomaret 

Fresh 99 Jl. Brigjend. Hasan Basri Banjarmasin. Dengan jumlah sampel sebanyak 100 

responden. Teknik pengumpulan data dilakukan melalui penyebaran kuesioner kepada 

responden yang memenuhi kriteria penelitian dengan program SPSS. 

Hasil penelitian menunjukkan bahwa Price Discount berpengaruh signifikan 

terhadap Impulse Buying Di Indomaret Fresh 99 Jl. Brigjend. Hasan Basri 

Banjarmasin. Bonus Pack juga berpengaruh signifikan terhadap Impulse Buying Di 

Indomaret Fresh 99 Jl. Brigjend. Hasan Basri Banjarmasin. Selain itu, secara simultan 

Price Discount  Dan Bonus Pack berpengaruh signifikan terhadap Impulse Buying Di 

Indomaret Fresh 99 Jl. Brigjend. Hasan Basri Banjarmasin. 

 

Kata kunci: Price Discount, Bonus Pack, Impulse Buying 
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ABSTRACT 

 

   Akhmad Zainul Muttaqin, 2026. The Influence of Price Discount and Bonus 

Pack on Impulse Buying at Indomaret Fresh 99, Brigjend Hasan Basri Street, 

Banjarmasin. 

This study aims to analyze the influence of Price Discount and Bonus Pack 

on Impulse Buying at Indomaret Fresh 99, Brigjend Hasan Basri Street, 

Banjarmasin by using a quantitative approach with an explanatory research type. 

The population in this study consisted of all consumers of Indomaret Fresh 99, 

Brigjend Hasan Basri Street, Banjarmasin. The sample size was 100 respondents. 

Data collection techniques were carried out through distributing questionnaires to 

respondents who met the research criteria, and the data were analyzed using the 

SPSS program. 

The results of the study indicate that Price Discount has a significant effect 

on Impulse Buying at Indomaret Fresh 99, Brigjend Hasan Basri Street, 

Banjarmasin. Bonus Pack also has a significant effect on Impulse Buying at 

Indomaret Fresh 99, Brigjend Hasan Basri Street, Banjarmasin. In addition, 

simultaneously, Price Discount and Bonus Pack have a significant effect on Impulse 

Buying at Indomaret Fresh 99, Brigjend Hasan Basri Street, Banjarmasin. 

 

Keywords: Price Discount, Bonus Pack, Impulse Buying 
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