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ABSTRAK 

Ria Anis Rosyidah, 2210412220052, 2026. Pengaruh Utilitarian Value dan 

Kemudahan Penggunaan produk Roti’O melalui fitur tag lokasi TikTok Shop, di 

bawah bimbingan: Noor Hidayati. 

Penelitian ini dilakukan untuk mengetahui dan menguji pengaruh signifikan 

secara parsial maupun simultan variabel Utilitarian Value dan Kemudahan 

Penggunaan terhadap Keputusan Pembelian produk Roti’O melalui fitur tag lokasi 

TikTok Shop di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, dengan desain 

penelitian Explanatory Research. Lokasi penelitian berada di Kota Banjarmasin. 

Populasi dalam penelitian ini adalah konsumen Roti’O yang pernah dan melakukan 

pembelian minimal 2 kali dalam kurun waktu 6 bulan terakhir pada fitur tag lokasi 

TikTok Shop di Kota Banjarmasin, besar sampel terdiri dari 100 responden yang 

dipilih melalui teknik purposive sampling. Pengumpulan data menggunakan 

kuesioner (google form), dan analisis regresi linier berganda dengan alat bantu 

SPSS versi 27. 

Hasil penelitian menunjukkan bahwa Utilitarian Value berpengaruh secara 

signifikan secara parsial terhadap Keputusan Pembelian produk Roti’O melalui 

fitur tag lokasi TikTok Shop di Kota Banjarmasin. Kemudahan Penggunaan 

berpengaruh secara signifikan secara parsial terhadap Keputusan Pembelian produk 

Roti’O melalui fitur tag lokasi TikTok Shop di Kota Banjarmasin. Utilitarian Value 

dan Kemudahan Penggunaan berpengaruh secara signifikan secara simultan 

terhadap Keputusan Pembelian produk Roti’O melalui fitur tag lokasi TikTok Shop 

di Kota Banjarmasin.  

Kata kunci: Utilitarian Value, Kemudahan Penggunaan, Keputusan Pembelian 
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ABSTRACT 

Ria Anis Rosyidah, 2210412220052, 2026. The Influence of Utilitarian 

Value and Perceived Ease of Use on the Purchase Decision of Roti’O Products 

through the TikTok Shop Location Tag Feature, supervised by Noor Hidayati. 

This study was conducted to determine and examine the partial and 

simultaneous significant effects of Utilitarian Value and Perceived Ease of Use on 

consumers’ Purchase Decisions of Roti’O products through the TikTok Shop 

location tag feature in Banjarmasin City. 

This research employed a quantitative approach with an explanatory 

research design. The study was conducted in Banjarmasin City. The population 

consisted of Roti’O consumers who had purchased products through the TikTok 

Shop location tag feature at least twice within the last six months. A total of 100 

respondents were selected using a purposive sampling technique. Data were 

collected through a questionnaire administered via Google Forms and analyzed 

using multiple linear regression with the assistance of SPSS version 27. 

The results indicate that Utilitarian Value has a significant partial effect on 

the Purchase Decision of Roti’O products through the TikTok Shop location tag 

feature in Banjarmasin City. Perceived Ease of Use also has a significant partial 

effect on the Purchase Decision of Roti’O products through the TikTok Shop 

location tag feature in Banjarmasin City. Furthermore, Utilitarian Value and 

Perceived Ease of Use simultaneously have a significant effect on the Purchase 

Decision of Roti’O products through the TikTok Shop location tag feature in 

Banjarmasin City. 

Keywords: Utilitarian Value, Perceived Ease of Use, Purchase Decision. 
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