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‭ABSTRAK‬

‭Era‬ ‭revolusi‬ ‭industri‬ ‭4.0‬ ‭menjadikan‬ ‭ekonomi‬ ‭kreatif‬ ‭menjadi‬ ‭salah‬ ‭satu‬ ‭isu‬ ‭strategi‬
‭untuk‬ ‭memenangkan‬ ‭persaingan‬ ‭global.‬ ‭Dan‬ ‭saat‬ ‭ini‬ ‭Indonesia‬ ‭telah‬ ‭memasuki‬ ‭era‬ ‭ekonomi‬
‭kreatif,‬ ‭Kota‬ ‭Banjarbaru‬ ‭merupakan‬ ‭salah‬ ‭satu‬ ‭kota‬ ‭yang‬ ‭mendukung‬ ‭pengembangan‬ ‭sektor‬
‭ekonomi‬ ‭kreatif,‬ ‭dibalik‬ ‭potensi‬ ‭ini‬ ‭ternyata‬ ‭tingkat‬ ‭pengangguran‬ ‭di‬ ‭Kota‬ ‭Banjarbaru‬ ‭masih‬
‭tergolong‬ ‭cukup‬ ‭tinggi‬ ‭karena‬ ‭angka‬ ‭tingkat‬ ‭penganggurannya‬ ‭masih‬ ‭berada‬ ‭diatas‬ ‭standar‬
‭pengangguran‬ ‭nasional‬ ‭yaitu‬ ‭sebesar‬ ‭5,47‬ ‭persen,‬ ‭selain‬ ‭itu‬ ‭pelaku‬ ‭kreatifnya‬ ‭didominasi‬
‭pendidikan‬‭rendah‬‭yang‬‭dapat‬‭menyebabkan‬‭keterbatasan‬‭keterampilan,‬‭pengetahuan,‬‭inovasi,‬
‭dan‬‭daya‬‭saing‬‭global.‬‭Padahal‬‭Kota‬‭Banjarbaru‬‭sudah‬‭memiliki‬‭Creative‬‭Hub‬‭namun‬‭fasilitasnya‬
‭masih‬‭belum‬‭cukup‬‭untuk‬‭skala‬‭Ibu‬‭Kota.‬‭Karenanya‬‭diperlukan‬‭sebuah‬‭Fasilitas‬‭Pengembangan‬
‭Ekonomi‬ ‭Kreatif‬ ‭untuk‬ ‭menyiapkan‬ ‭para‬ ‭pelaku‬ ‭ekonomi‬ ‭kreatif‬ ‭dalam‬ ‭hal‬ ‭pelatihan‬ ‭dan‬
‭kreativitas‬‭dalam‬‭berbisnis‬‭untuk‬‭menyerap‬‭lebih‬‭banyak‬‭tenaga‬‭kerja.‬‭Pendekatan‬‭yang‬‭dipakai‬
‭adalah‬ ‭Ruang‬ ‭Kreatif‬ ‭sebagai‬ ‭tanggapan‬ ‭langsung‬ ‭pada‬ ‭penyelesaian‬ ‭masalah‬ ‭kreativitas‬
‭pengguna,‬ ‭melalui‬ ‭penerapan‬ ‭pendekatan‬ ‭ruang‬ ‭kreatif‬ ‭diharapkan‬ ‭mampu‬ ‭memfasilitasi‬
‭aktivitas pelaku kreatif dan memicu kreativitas penggunanya.‬
‭Kata Kunci :‬ ‭Ekonomi Kreatif, Ruang Kreatif, Kreativitas‬

‭ABSTRACT‬

‭The‬‭era‬‭of‬‭industrial‬‭revolution‬‭4.0‬‭has‬‭made‬‭the‬‭creative‬‭economy‬‭one‬‭of‬‭the‬‭strategic‬‭issues‬‭to‬
‭win‬ ‭global‬ ‭competition.‬ ‭And‬ ‭currently‬ ‭Indonesia‬ ‭has‬ ‭entered‬ ‭the‬ ‭era‬ ‭of‬‭the‬‭creative‬‭economy,‬
‭Banjarbaru‬ ‭City‬ ‭is‬ ‭one‬ ‭of‬ ‭the‬ ‭cities‬ ‭that‬ ‭supports‬ ‭the‬ ‭development‬ ‭of‬ ‭the‬ ‭creative‬ ‭economic‬
‭sector.‬‭Behind‬‭this‬‭potential,‬‭it‬‭turns‬‭out‬‭that‬‭the‬‭unemployment‬‭rate‬‭in‬‭Banjarbaru‬‭City‬‭is‬‭still‬
‭quite‬ ‭high‬ ‭because‬ ‭the‬ ‭unemployment‬‭rate‬‭is‬‭still‬‭above‬‭the‬‭national‬‭unemployment‬‭standard,‬
‭namely‬‭5,47‬‭percent,‬‭apart‬‭from‬‭that‬‭the‬‭creative‬‭actors‬‭are‬‭dominated‬‭by‬‭low‬‭education‬‭which‬
‭can‬ ‭cause‬ ‭limitations‬ ‭in‬‭skills,‬‭knowledge,‬‭innovation‬‭and‬‭global‬‭competitiveness.‬‭Even‬‭though‬
‭Banjarbaru‬ ‭City‬ ‭already‬ ‭has‬ ‭a‬ ‭Creative‬ ‭Hub,‬‭the‬‭facilities‬‭are‬‭still‬‭not‬‭sufficient‬‭for‬‭the‬‭scale‬‭of‬
‭the‬ ‭capital‬ ‭city.‬ ‭Therefore,‬ ‭a‬ ‭Creative‬ ‭Economy‬ ‭Development‬ ‭Facility‬ ‭is‬ ‭needed‬ ‭to‬ ‭prepare‬
‭creative‬‭economy‬‭actors‬‭in‬‭terms‬‭of‬‭training‬‭and‬‭creativity‬‭in‬‭business‬‭to‬‭absorb‬‭more‬‭workers.‬
‭The‬ ‭approach‬ ‭used‬ ‭is‬ ‭Creative‬ ‭Space‬ ‭as‬ ‭a‬ ‭direct‬ ‭response‬ ‭to‬ ‭solving‬‭user‬‭creativity‬‭problems.‬
‭Through‬ ‭the‬ ‭application‬ ‭of‬ ‭the‬ ‭creative‬ ‭space‬ ‭approach,‬ ‭it‬ ‭is‬ ‭hoped‬ ‭that‬ ‭it‬ ‭will‬ ‭be‬ ‭able‬ ‭to‬
‭facilitate the activities of creative actors and trigger the creativity of users.‬
‭Keywords :‬‭Creative Economy, Creative Space, Creativity‬
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