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ABSTRACT 

 

Jasmine Nur Shabrina (2026). The effect of Product Quality and Service 

Quality on Competitive Advantage through the Mediation of Brand Image (A Study 

of Makeup artist MSMEs in Banjarmasin). Advisor: Hj. Hastin Umi Anisah. 

This study aims to examine the effect of Product Quality and Service Quality 

on Competitive Advantage, with Brand Image acting as a mediating variable in 

Makeup artist businesses in Banjarmasin City. The research adopts a quantitative 

approach, with data collected through questionnaires distributed to respondents. 

The population consists of 229 Makeup artist business owners or managers in 

Banjarmasin, all of whom were included as the sample using a census technique. 

The collected data were then analyzed using the Partial Least Square (PLS) method 

with the assistance of SmartPLS 4.0 software. 

The results indicate that Product Quality, Service Quality, and Brand Image 

have a positive and significant effect on Competitive Advantage. Furthermore, 

Product Quality and Service Quality are also proven to have a positive and 

significant impact on Brand Image. These findings suggest that improving both 

product and service quality not only directly enhances competitive advantage but 

also strengthens brand image, which in turn contributes to greater competitiveness. 

In other words, a strong brand image plays a crucial mediating role in enhancing 

the competitive advantage of Makeup artist businesses in Banjarmasin. 

Based on these findings, Makeup artist business owners in Banjarmasin are 

encouraged to continuously improve product quality and service quality. Such 

efforts are expected to reinforce Brand Image and ultimately create a sustainable 

competitive advantage in an increasingly competitive market. 

 

Keywords: Product Quality, Service Quality, Brand Image, Competitive 

Advantage. 
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ABSTRAK 

 

      Jasmine Nur Shabrina (2026). Pengaruh Product Quality dan Service 

Quality terhadap Competitive Advantage memalui mediasi Brand Image (Studi 

pada Makeup artist di Banjarmasin). Pembimbing: Hj. Hastin Umi Anisah.  

      Penelitian ini disusun dengan tujuan untuk mengkaji secara mendalam 

pengaruh Product Quality dan Service Quality terhadap Competitive Advantage, 

dengan Brand Image sebagai variabel perantara pada usaha Makeup artist di Kota 

Bajarmasin. Pendekatan yang digunakan dalam penelitian ini adalah kuantitatif, 

dengan pengumpulan data melalui penyebaran kuesioner kepada para responden. 

Adapun populasi penelitian mencakup seluruh pemilik atau pengelola usaha 

Makeup artist di Kota Banjarmasin yang berjumlah 229 unit usaha, di mana 

keseluruhan populasi tersebut dijadikan sampel melalui teknik sensus. Selanjutnya, 

data yang terkumpul dianalisis menggunakan metode Partial Least Square (PLS) 

dengan bantuan perangkat lunak SmartPLS versi 4.0. 

Hasil analisis menunjukkan bahwa Product Quality, Service Quality, dan 

Brand Image memiliki pengaruh yang positif dan signifikan terhadap Competitive 

Advantage. Product Quality dan Service Quality juga terbukti memberikan 

pengaruh positif dan signifikan terhadap Brand Image. Disamping itu, Product 

Quality berpengaruh prositif dan signifikan terhadap Competitive Advantage 

melalui mediasi Brand Image dan Service Quality berpengaruh positif dan 

signifikan terhadap Competitive Advantage melalui Brand Image. Temuan ini 

mengindikasikan bahwa peningkatan kualitas produk serta kualitas layanan tidak 

hanya berdampak langsung pada keunggulan bersaing, tetapi juga secara tidak 

langsung melalui penguatan citra merek. Dengan kata lain, citra merek yang kuat 

menjadi jembatan penting dalam meningkatkan daya saing usaha Makeup artist di 

Kota Banjarmasin. 

Berdasarkan hasil tersebut, pelaku usaha Makeup artist di Kota Banjarmasin 

disarankan untuk secara konsisten menjaga dan meningkatkan kualitas produk serta 

pelayanan yang diberikan. Upaya tersebut diharapkan mampu memperkuat Brand 

Image sehingga dapat menciptakan keunggulan bersaing yang lebih kokoh dan 

berkelanjutan di tengah persaingan industri yang semakin dinamis. 
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