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ABSTRACT

Lisa Amelia (2025) The Effect of Visual Merchandising and Co-Branding on
Purchase Decisions through the Mediation of Purchase Intention: A Study of
Miniso Gen Z Consumers at Duta Mall Banjarmasin. Advisor: Siti Aliyati Al-
Bushairi.

This study aims to analyze the effect of visual merchandising and co-branding
on purchase decision with purchase intention as a mediating variable among Gen
Z consumers of Miniso Duta Mall Banjarmasin. This research employs a
quantitative approach using a survey method, distributing questionnaires to 200
Generation Z respondents who have purchased Miniso products. The sampling
technique used was purposive sampling. Data analysis was conducted using
Structural Equation Modeling (SEM) with Partial Least Squares (PLS) via
SmartPLS software. The results show that visual merchandising and co-branding
significantly influence purchase intention. Furthermore, purchase intention
mediates the relationship between visual merchandising and co-branding on
purchase decision. This research provides practical implications for Miniso in
optimizing store display strategies and brand collaborations to enhance consumer
purchase decisions.

Keywords: Visual Merchandising, Co-Branding, Purchase Intention, Purchase
Decision
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ABSTRAKSI

Lisa Amelia (2025) Pengaruh Visual Merchandising dan Co-Branding
Terhadap Purchase Decision yang Dimediasi Oleh Purchase Intention (Studi Pada
Konsumen Gen Z Miniso Duta Mall Banjarmasin). Pembimbing: Siti Aliyati Al-
Bushairi.

Penelitian ini bertujuan untuk menganalisis pengaruh visual merchandising
dan co-branding terhadap purchase decision dengan purchase intention sebagai
variabel mediasi pada konsumen Miniso Duta Mall Banjarmasin. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei melalui penyebaran
kuesioner kepada 200 responden yang merupakan generasi Z yang pernah membeli
produk Miniso. Teknik pengambilan sampel yang digunakan adalah purposive
sampling. Analisis data dilakukan menggunakan metode Structural Equation
Modeling (SEM) berbasis Partial Least Square (PLS) dengan software SmartPLS.
Hasil penelitian menunjukkan bahwa visual merchandising dan co-branding
berpengaruh signifikan terhadap purchase intention. Selain itu, purchase intention
terbukti berperan sebagai variabel mediasi antara visual merchandising dan co-
branding terhadap purchase decision. Penelitian ini memberikan implikasi praktis
bagi Miniso dalam meningkatkan strategi tampilan toko dan kolaborasi merek
untuk mendorong keputusan pembelian konsumen.

Kata kunci: Visual Merchandising, Co-Branding, Purchase Intention, Purchase
Decision
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