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ABSTRACT 

Rezei Febrian (2025), The Effect of Market Orientation and Dynamic Capability 

on Competitive Advantage of MSMEs (A Study of Coffeeshops in Banjarmasin). 

Advisor: Akhmad Supriyanto 

This study aims to analyze the influence of Market Orientation and Dynamic 

Capability on Competitive Advantage among MSME (Micro, Small, and Medium 

Enterprises) Coffeeshops in Banjarmasin City. This research employed a 

quantitative method using a survey approach involving 105 owners or managers of 

MSME Coffeeshops as respondents. Data were collected using a Likert-scale 

questionnaire and analyzed using Partial Least Squares Structural Equation 

Modeling (PLS-SEM). The results show that Market Orientation, particularly 

Customer Orientation and Competitor Orientation, has a positive and significant 

effect on Competitive Advantage. However, Interfunctional Coordination does not 

show a significant effect. Meanwhile, all dimensions of Dynamic Capability 

(Sensing, Seizing, and Reconfiguration) do not have a significant effect on the 

Competitive Advantage of MSME Coffeeshops. 

Keywords: Market Orientation, Dynamic Capability, Competitive Advantage, 

MSME, Coffeeshop 
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ABSTRAK 

Rezei Febrian (2025), Pengaruh Market Orientation dan Dynamic Capability dalam 

Meningkatkan Competitive Advantage pada UMKM (Studi pada UMKM 

Coffeeshop di Kota Banjarmasin). 

Dosen Pembimbing: Akhmad Supriyanto 

Penelitian ini bertujuan untuk menganalisis pengaruh Market Orientation dan 

Dynamic Capability terhadap Competitive Advantage pada UMKM Coffeeshop di 

Kota Banjarmasin. Penelitian ini menggunakan metode kuantitatif dengan 

pendekatan survei terhadap 105 pemilik atau pengelola UMKM Coffeeshop sebagai 

responden. Data dikumpulkan melalui kuesioner skala Likert dan dianalisis 

menggunakan Partial Least Squares Structural Equation Modeling (PLS-SEM). 

Hasil penelitian menunjukkan bahwa Market Orientation, khususnya Customer 

Orientation dan Competitor Orientation, berpengaruh positif dan signifikan 

terhadap Competitive Advantage. Namun, Interfunctional Coordination tidak 

menunjukkan pengaruh signifikan. Sementara itu, seluruh dimensi Dynamic 

Capability (Sensing, Seizing, dan Reconfiguration) tidak berpengaruh signifikan 

terhadap Competitive Advantage pada UMKM Coffeeshop. 

Kata Kunci: Market Orientation, Dynamic Capability, Competitive Advantage, 

UMKM, Coffeeshop  
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