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ABSTRACT

Aprilia Rahmah Sari (2025). The Influence of Fashion Involvement and Shopping
Lifestyle on Impulse Buying with Positive Emotion as an Intervening Variable on
Consumers of Uniglo Fashion Stores in Banjarmasin City

Advisor: Imam Suharto

This study aims to examine the influence of fashion involvement, shopping
lifestyle, and positive emotion on impulse buying among consumers at the Uniglo
fashion store in Banjarmasin, as well as to analyze the mediating role of positive
emotion in the relationship between fashion involvement and shopping lifestyle on
impulse buying.

This research employs a quantitative approach. The population consists of
individuals who have shopped at Uniqlo Banjarmasin. The sampling technique used
is purposive sampling, with a total of 40 respondents. Data were collected through
questionnaires and analyzed using path analysis with SPSS version 26.

The results show that fashion involvement, shopping lifestyle, and positive
emotion have a significant influence on impulse buying. Furthermore, fashion
involvement and shopping lifestyle also affect positive emotion. However, the
mediation test results indicate that positive emotion does not significantly mediate
the influence of fashion involvement or shopping lifestyle on impulse buying.

Keywords: Fashion Involvement, Shopping Lifestyle, Positive Emotion,
Impulse Buying.



ABSTRAK

Aprilia Rahmah Sari (2025). Pengaruh Fashion Involvemenet dan Shopping
Lifestyle terhadap Impulse Buying dengan Positive Emotion sebagai Variabel
Intervening pada Konsumen Toko Fashion Uniqlo di Kota Banjarmasin

Pembimbing : Imam Suharto

Penelitian ini bertujuan untuk menguji pengaruh fashion involvement, shopping
lifestyle, dan positive emotion terhadap impulse buying pada konsumen toko fashion
Uniqlo di Kota Banjarmasin, serta menguji peran mediasi positive emotion terhadap
hubungan antara fashion involvement dan shopping lifestyle terhadap impulse
buying.

Jenis penelitian yang digunakan adalah kuantitatif. Populasi pada penelitian ini
adalah masyarakat yang pernah belanja di Uniqlo Banjarmasin. Teknik
pengambilan sampel menggunakan teknik purposive sampling dengan responden
sebanyak 40 orang. Data dikumpulkan melalui kuesioner dan dianalisis
menggunakan analisis jalur dengan SPSS versi 26.

Hasil penelitian menunjukkan bahwa fashion involvement, shopping lifestyle,
dan positive emotion berpengaruh signifikan terhadap impulse buying. Selain itu,
fashion involvement dan shopping lifestyle juga berpengaruh terhadap positive
emotion. Namun, hasil uji mediasi menunjukkan bahwa positive emotion belum
mampu memediasi secara signifikan pengaruh fashion involvement maupun
shopping lifestyle terhadap impulse buying.

Kata Kunci : Fashion Involvement, Shopping Lifestyle, Positive Emotion,
Impulse Buying.
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