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ABSTRACT

Anisah (2025). The Influence of Live Streaming, Flash Sales, and Online Customer
Reviews on Purchase Decisions of Hanasui Skincare on TikTok Shop (A Study on
Generation Z in Banjarmasin City). Advisor: Rusniati.

Hanasui is a Indonesian local brand that actively utilizes TikTok as a buying
and selling platform. This study aims to analyze the influence of TikTok features
such as live streaming, flash sale, and online customer review on the purchase
decisions of Hanasui skincare products among Generation Z in Banjarmasin, both
partially and simultaneously.

This research uses a quantitative approach with data collected through
questionnaires distributed to 100 Generation Z respondents in Banjarmasin who
have purchased Hanasui products through TikTok. The data analysis technique
applied is multiple linear regression to examine the partial and simultaneous effects
of each variable on purchase decisions.

The results of the study show that live streaming has an effect on purchase
decisions, flash sale has an effect on purchase decisions, and online customer
review has an effect on purchase decisions. Furthermore, live streaming, flash sale,
and online customer review simultaneously have an effect on purchase decisions..

Keywords : Live Streaming, Flash Sale, Online Customer Review, Purchase
Decision.
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ABSTRAKSI

Anisah (2025). Pengaruh Live Streaming, Flash Sale, dan Online Customer Review
terhadap Keputusan Pembelian Skincare Hanasui di TikTok Shop (Studi pada Gen
Z di Kota Banjarmasin). Pembimbing: Rusniati.

Hanasui merupakan brand lokal Indonea yang aktif memanfaatkan TikTok
sebagai platform jual beli. Penelitian ini bertujuan untuk menganalisis pengaruh
dari fitur TikTok yaitu live streaming, flash sale, dan online customer review
terhadap keputusan pembelian produk skincare Hanasui oleh Generasi Z di Kota
Banjarmasin baik secara parsial maupun simultan.

Penelitian ini menggunakan pendekatan kuantitatif dengan pengumpulan data
melalui kuesioner kepada 100 responden Gen Z di Kota Banjarmasin yang pernah
membeli produk Hanasui melalui TikTok. Teknik analisis data yang digunakan
adalah regresi linear berganda untuk melihat pengaruh masing-masing variabel
secara parsial maupun simultan terhadap keputusan pembelian.

Hasil penelitian menunjukkan bahwa live streaming berpengaruh terhadap
keputusan pembelian, flash sale berpengaruh terhadap keputusan pembelian, dan
online customer review berpengaruh terhadap keputusan pembelian. Live
streaming, flash sale, dan online customer review secara simultan berpengaruh
terhadap keputusan pembelian.

Kata Kunci : Live streaming, Flash sale, Online customer review, Keputusan
Pembelian.
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