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ABSTRAK

Fitriyadi, 2110412310036, 2025. Pengaruh Kesadaran Merek, Kualitas
Pelayanan dan Suku Bunga Terhadap Keputusan Pembelian Produk Kredit
Kepemilikan Rumah (KPR) (Studi Pada Nasabah Kantor Cabang Bank BTN
Banjarmasin), di bawah bimbingan: Saladin Ghalib.

Kesadaran Merek Bank BTN berupa mengenali dan menyadari produk-
produk KPR yang ditawarkan, Kualitas pelayanan berupa keterampilan staff dan
ruang pelayanan yang nyaman, dan suku bunga berupa tingkat suku bunga yang
rendah dan bersaing, berdampak membuat nasabah mengambil keputusan
pembelian KPR BTN. Penelitian ini menggambarkan tingkatan kesadaran merek,
kualitas pelayanan dan suku bunga, serta keputusan pembelian. Selain itu juga
menguji pengaruh kesadaran merek, kualitas pelayanan, suku bunga dan
dampaknya terhadap keputusan pembelian.

Lokasi penelitian dipilih di Kota Banjarmasin. Sebanyak 100 nasabah KPR
BTN yang pernah membeli produk KPR BTN pada tahun 2024 saja dipilih secara
purposive sampling sebaga responden. Kuesioner digunakan untuk pengumpulan
data dan uji parsial serta uji simultan untuk menguji hipotesis.

Hasil penelitian menunjukkan bahwa kesadaran merek, kualitas pelayanan
dan suku bunga berada pada lavel baik untuk masing-masing variabel independent,
sedangkan untuk keputusan pembelian juga pada level baik. Selan itu, kesadaran
merek, kualitas pelayanan dan suku bunga akan meningkatkan keputusan
pembelian produk KPR BTN di Banjarmasin.

Kata kunci : Kesadaran Merek, Kualitas Pelayanan, Suku Bunga, Keputusan
Pembelian.
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ABSTRACT

Fitriyadi, 2110412310036, 2025. The Influence of Brand Awareness,
Service Quality and Interest Rates on Purchasing Decisions for Home Ownership
Credit Products (KPR) (Study on Customers of Bank BTN Banjarmasin Branch
Office), under the guidance of: Saladin Ghalib.

Bank BTN Brand Awareness in the form of recognizing and being aware of
the mortgage products offered, service quality in the form of staff skills and
comfortable service spaces, and interest rates in the form of low and competitive
interest rates, have an impact on making customers make BTN mortgage purchase
decisions. This study describes the level of brand awareness, service quality and
interest rates, as well as purchasing decisions. In addition, it also examines the
influence of brand awareness, service quality, interest rates and their impact on
purchasing decisions.

The research location was chosen in Banjarmasin City. A total of 100 BTN

mortgage customers who have purchased BTN mortgage products in 2024 alone
were selected by purposive sampling as respondents. Questionnaires were used for
data collection and partial tests and simultaneous tests to test the hypothesis.
The results showed that brand awareness, service quality and interest rates were at
a good level for each independent variable, while for purchasing decisions were
also at a good level. In addition, brand awareness, service quality and interest rates
will increase purchasing decisions for BTN mortgage products in Banjarmasin.

Keywords: Brand Awareness, Service Quality, Interest Rates, Purchase Decision.
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