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ABSTRAK 

PENGARUH SHOPPING LIFESTYLE TERHADAP IMPULSIVE BUYING 
PADA PENGGUNA PINJAMAN ONLINE DI KALIMANTAN SELATAN 

Teasare Defa Freinoldy 

 Saat ini teknologi berkembang yang secara tidak langsung berpengaruh 

terhadap bagaimana manusia memperoleh informasi serta fitur elektronik, diantara 

fitur elektronik yang naik daun di Indonesia yaitu financial technology (fintech) 

(Iwan Krisnadi, 2019). Pengembangan  fintech membuahkan fintech berbasis p2p 
lending (pinjaman online) yang digandrungi oleh masyarakat Indonesia 

dikarenakan kepraktisan serta kemudahan yang diberikan (Setiyowati & SM, 2023). 

Sistem pembayaran paylater pada pinjaman online dapat memberikan pengaruh 

negatif, yaitu menimbulkan perilaku impulsive buying pada seseorang (Firdaus 

dkk., 2023). Sebanyak 177.833 entitas peminjam di Kalsel yang terjerat pinjaman 

online (Rohmah, 2023). Penelitian ini bertujuan untuk mengetahui apakah terdapat 

pengaruh antara shopping lifestyle terhadap impulsive buying pada pengguna 

pinjaman online di Kalimantan Selatan. Subjek berjumlah 166 berdasarkan hasil 

perhitungan rumus Slovin dengan margin error 100%. Metode penelitian yang 

digunakan adalah metode kuantitatif dengan pengambilan sampel menggunakan 

teknik nonprobability sampling jenis purposive sampling dan pengumpulan data 

dilakukan secara online. Hasil dari penelitian ini yaitu tidak terdapat pengaruh 

shopping lifestyle terhadap impulsive buying pada pengguna pinjaman online di 

Kalimantan Selatan. 

 

Kata kunci : shopping lifestyle, impulsive buying, pinjaman online 
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ABSTRACT 

INFLUENCE SHOPPING LIFESTYLE TO IMPULSIVE BUYING ON LOAN USERS 
ONLINE IN SOUTH KALIMANTAN 

Teasare Defa Freinoldy 

 Currently, technology is developing which indirectly influences how 
humans obtain information and electronic features, one of the electronic features 
that is becoming popular in Indonesia is financial technology (fintech) (Iwan 
Krisnadi, 2019). The development of fintech has resulted in fintech based on p2p 
lending (online loans) which is loved by Indonesian people because of the 
practicality and convenience provided (Setiyowati & SM, 2023). The paylater 
payment system for online loans can have a negative influence, namely causing 
impulsive buying behavior in someone (Firdaus et al., 2023). A total of 177,833 
borrowing entities in South Kalimantan were caught up in online loans (Rohmah, 
2023). This research aims to find out whether there is an influence between 
shopping lifestyle and impulsive buying among online loan users in South 
Kalimantan. There were 166 subjects based on the results of the Slovin formula 
calculation with a margin of error of 100%. The research method used is a 
quantitative method with sampling using a non-probability sampling technique, 
purposive sampling type and data collection carried out online. The results of this 
research are that there is no influence of shopping lifestyle on impulsive buying 
among online loan users in South Kalimantan. 
 
 
Keywords : shopping lifestyle, impulsive buying, online loans 
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