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ABSTRAK 

Muhamad Zikri Fadhilah. 2026. Pengaruh Knowledge creation dan Knowledge 

transfer terhadap Business sustainability dengan Media Sosial sebagai 

Variabel Mediasi (Studi pada UMKM Laundry di Kecamatan Banjarmasin 

Utara). Pembimbing: Anna Nur Faidah, S.E., M.Si; Widyarfendhi SE, M.Si; 

Zainal Abidin S.SOS, M.Si 

 

Penelitian ini bertujuan untuk menganalisis (1) pengaruh knowledge 

creation terhadap business sustainability, (2) pengaruh knowledge creation 

terhadap media sosial, (3) pengaruh knowledge transfer terhadap business 

sustainability, (4) pengaruh knowledge transfer terhadap media sosial, (5) pengaruh 

media sosial terhadap business sustainability, (6) pengaruh knowledge creation 

terhadap business sustainability melalui media sosial sebagai variabel mediasi, 

serta (7) pengaruh knowledge transfer terhadap business sustainability melalui 

media sosial sebagai variabel mediasi pada UMKM Laundry di Kecamatan 

Banjarmasin Utara. 

 

Penelitian ini menggunakan pendekatan kuantitatif. Populasi dalam 

penelitian ini adalah pemilik atau pengelola UMKM Laundry yang beroperasi di 

Kecamatan Banjarmasin Utara. Teknik pengambilan sampel menggunakan 

purposive sampling dengan jumlah sampel sebanyak 105 responden. Teknik 

analisis data yang digunakan adalah Partial Least Square (PLS) dengan bantuan 

perangkat lunak SmartPLS 4.0. 

 

Hasil penelitian menunjukkan bahwa (1) knowledge creation berpengaruh 

positif dan signifikan terhadap business sustainability, (2) knowledge creation 

berpengaruh positif dan signifikan terhadap media sosial, (3) knowledge transfer 

tidak berpengaruh signifikan terhadap business sustainability, (4) knowledge 

transfer berpengaruh positif dan signifikan terhadap media sosial, (5) media sosial 

berpengaruh positif dan signifikan terhadap business sustainability, (6) media sosial 

tidak mampu memediasi secara signifikan pengaruh knowledge creation terhadap 

business sustainability, serta (7) media sosial mampu memediasi secara positif dan 

signifikan pengaruh knowledge transfer terhadap business sustainability pada 

UMKM Laundry di Kecamatan Banjarmasin Utara. 

 

Kata Kunci: Knowledge creation, Knowledge transfer, Media Sosial, Business 

sustainability. 
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ABSTRACT 

Muhamad Zikri Fadhilah. 2026. The Effect of Knowledge creation and Knowledge 

transfer on Business sustainability with Social Media as a Mediating 

Variable (Study on Laundry MSMEs in North Banjarmasin District). 

Advisor: Anna Nur Faidah, S.E., M.Si; Widyarfendhi SE, M.Si; Zainal 

Abidin S.SOS, M.Si 

This study aims to analyze (1) the effect of knowledge creation on business 

sustainability, (2) the effect of knowledge creation on social media, (3) the effect of 

knowledge transfer on business sustainability, (4) the effect of knowledge transfer 

on social media, (5) the effect of social media on business sustainability, (6) the 

effect of knowledge creation on business sustainability through social media as a 

mediating variable, and (7) the effect of knowledge transfer on business 

sustainability through social media as a mediating variable among Laundry 

MSMEs in North Banjarmasin District. 

This study employed a quantitative approach. The population consisted of 

owners or managers of Laundry MSMEs operating in North Banjarmasin District. 

The sampling technique used was purposive sampling, with a total sample of 105 

respondents. Data were analyzed using Partial Least Square (PLS) with the 

assistance of SmartPLS 4.0 software. 

The results show that (1) knowledge creation has a positive and significant 

effect on business sustainability, (2) knowledge creation has a positive and 

significant effect on social media, (3) knowledge transfer has no significant effect 

on business sustainability, (4) knowledge transfer has a positive and significant 

effect on social media, (5) social media has a positive and significant effect on 

business sustainability, (6) social media does not significantly mediate the effect of 

knowledge creation on business sustainability, and (7) social media positively and 

significantly mediates the effect of knowledge transfer on business sustainability 

among Laundry MSMEs in North Banjarmasin District. 

Keywords: Knowledge creation, Knowledge transfer, Social Media, Business 

sustainability.  
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