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ABSTRACT

Annisa Utami (2026). The Influence of Non-Celebrity Brand Ambassadors
and Content Marketing on Purchase Intention for Wedding Organizer Services (4

Study on Consumers of CV. Glowing Banjarmasin Group in South Kalimantan).
Advisor: Anna Nur Faidah

This study aims to determine the influence of non-celebrity brand
ambassadors and content marketing on the purchase interest of wedding organizer
services at CV.Glowing Banjarmasin Group. This study uses a quantitative
approach with a survey method through the distribution of questionnaires to 100
respondents aged 20-29 years in South Kalimantan. The data analysis technique
used is multiple linear regression with the assistance of SPSS software.

The results show that non-celebrity brand ambassadors and content
marketing simultaneously have a positive and significant effect on purchase
intention. The coefficient of determination (R?) of 0.76 indicates that 76% of the
variation in purchase intention can be explained by these two variables. In addition,
the findings indicate that content marketing has a stronger role in attracting
consumer interest.

Keywords: non-celebrity brand ambassador, content marketing, purchase
intention, wedding organizer.
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ABSTRAKSI

Annisa Utami (2026). Pengaruh Brand Ambassador Non-Celebrity dan
Content Marketing Terhadap Minat Beli Jasa Wedding Organizer (Studi Pada
Konsumen CV. Glowing Banjarmasin Group di Kalimantan Selatan).
Pembimbing: Anna Nur Faidah

Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador
non-celebrity dan content marketing terhadap minat beli jasa wedding organizer
CV. Glowing Banjarmasin Group. Penelitian ini menggunakan pendekatan
kuantitatif dengan metode survei melalui kuesioner kepada 100 responden berusia
20-29 tahun di Kalimantan Selatan. Data dianalisis menggunakan regresi linear
berganda dengan bantuan SPSS.

Hasil penelitian menunjukkan bahwa brand ambassador non-celebrity dan
content marketing secara simultan berpengaruh positif dan signifikan terhadap
minat beli. Nilai koefisien determinasi (R?) sebesar 0,76 menunjukkan bahwa 76%
minat beli dijelaskan oleh kedua wvariabel tersebut. Hasil penelitian juga
menunjukkan bahwa content marketing memiliki peran yang lebih kuat dalam
menarik minat konsumen.

Kata kunci: brand ambassador non-celebrity, content marketing, minat
beli, wedding organizer.
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