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ABSTRACT 

Nazwa Septiana. 2025. The Influence of Korean Wave and Price on 

Purchase Intention of Products on Weverse Shop (A Study on K-pop Fans in South 

Kalimantan). Advisor: Rusniati. 

This study aims to analyze the influence of the Korean Wave and price on 

the purchase intention of products on Weverse Shop among K-pop fans in South 

Kalimantan, both partially and simultaneously. 

A quantitative approach was employed, using a survey method with closed-

ended questionnaires. The sample consisted of 120 respondents selected through 

purposive sampling with the criteria of being Weverse Shop users, aged 17 years 

or older, and K-pop fans. The study was conducted in South Kalimantan. Data were 

analyzed using multiple linear regression with the help of IBM SPSS Version 27. 

The results indicate that both the Korean Wave and price have a significant 

partial and simultaneous influence on purchase intention. These findings suggest 

that the power of Korean culture and consumer perceptions of price play an 

important role in shaping purchase intention toward products offered on Weverse 

Shop. 

Keywords: Korean Wave, Price, Purchase Intention 
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ABSTRAKSI 

Nazwa Septiana. 2025. Pengaruh Korean Wave dan Harga Terhadap Minat 

Beli Produk di Weverse Shop (Studi Pada Penggemar K-pop di Kalimantan 

Selatan). Pembimbing: Rusniati. 

Penelitian ini bertujuan untuk menganalisis pengaruh Korean Wave dan 

harga terhadap minat beli produk di Weverse Shop pada penggemar K-Pop di 

Kalimantan Selatan, baik secara parsial maupun simultan. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 

melalui penyebaran kuesioner tertutup. Sampel penelitian berjumlah 120 responden 

yang dipilih menggunakan teknik purposive sampling dengan kriteria pengguna 

aplikasi Weverse Shop, berusia minimal 17 tahun, dan merupakan penggemar K-

Pop. Penelitian dilaksanakan di Kalimantan Selatan. Analisis data dilakukan 

menggunakan regresi linier berganda dengan bantuan software IBM SPSS Versi 

27.  

Hasil penelitian menunjukkan bahwa korean wave dan harga berpengaruh 

secara parsial maupun simultan terhadap minat beli. Temuan ini menunjukkan 

bahwa kekuatan budaya Korea serta persepsi terhadap harga memiliki peranan 

penting dalam membentuk minat beli konsumen terhadap produk-produk yang 

ditawarkan di Weverse Shop. 

Kata kunci: Korean Wave, Harga, Minat Beli 
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