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ABSTRACT

Sultan Diouf Adinugroho (2025). The Influence of Risk Perception on Trust
and Consumer Purchasing Decisions on Shopee E-commerce in Kalimantan.
Advisor: Nuril Huda.

This study aims to analyse: (1) The influence of privacy/security policy on
privacy concerns, (2) The influence of assurance seals on privacy concerns, (3)
The influence of disposition to third-party certification on privacy concerns, (4)
The effect of privacy concerns on trust, (5) The effect of security concerns on
trust, (6) The effect of privacy concerns on purchasing decisions, (7) The effect of
security concerns on purchasing decisions, (8) The effect of trust on purchasing
decisions, (9) The effect of privacy concerns on purchasing decisions through
trust, (10) The effect of security concerns on purchasing decisions through trust.

This study uses a quantitative method with data collection through
questionnaires distributed online. The population in this study are consumers of
the Shopee e-commerce platform who reside in the Kalimantan region. Sampling
was determined based on the purposive sampling method with a sample size of
275 respondents. In explaining the research results, the data analysis technique
used is Structural Equation Modelling (SEM) based on Partial Least Square
(PLS) using SmartPLS software.

The results show that privacy/security policy is predicted to have a negative
and significant effect on privacy concerns, assurance seals are predicted to have
a negative and significant effect on privacy concerns, disposition to third-party
certification is predicted to have a negative and significant effect on privacy
concerns, privacy concerns are predicted to have a significant negative effect on
trust, security concerns are predicted to have a negative but insignificant effect on
trust, Privacy concerns predicted to have a negative and significant effect on
Purchase Decisions, Security concerns predicted to have a negative and
significant effect on Purchase Decisions, Trust predicted to have a positive and
significant effect on Purchase Decisions, Trust predicted to mediate the
relationship between Privacy concerns and Purchase Decisions, Trust is not
predicted to mediate the effect of Security concerns on Purchase Decisions.

Keywords: Risk Perception, Privacy concerns, Security concerns, Trust, Purchase
Decision
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ABSTRAK

Sultan Diouf Adinugroho (2025). Pengaruh Persepsi Risiko Terhadap Trust
dan Keputusan Pembelian Konsumen Pada E-commerce Shopee di Kalimantan.
Pembimbing: Nuril Huda.

Penelitian ini bertujuan untuk menganalisis: (1) Pengaruh Privacy/security
policy terhadap Privacy concerns, (2) Pengaruh Assurance seal terhadap Privacy
concerns, (3) Pengaruh Disposition to third-party certification terhadap Privacy
concerns, (4) Pengaruh Privacy concerns terhadap Trust, (5) Pengaruh Security
concerns terhadap Trust, (6) Pengaruh Privacy concerns terhadap Keputusan
Pembelian, (7) Pengaruh Security concerns terhadap Keputusan Pembelian, (8)
Pengaruh Trust terhadap Keputusan Pembelian, (9) Pengaruh Privacy concerns
terhadap Keputusan Pembelian melalui Trust, (10) Pengaruh Security concerns
terhadap Keputusan Pembelian melalui Trust.

Penelitian ini menggunakan metode kuantitatif dengan pengumpulan data
melalui kuesioner yang dibagikan secara online. Populasi dalam penelitian ini
adalah konsumen platform e-commerce Shopee yang berdomisili di wilayah
Kalimantan. Pengambillan sampel ditentukan berdasarkan metode purposive
sampling dengan jumlah sampel sebanyak 275 responden. Dalam menjelaskan
hasil penelitian, teknik analisis data yang digunakan adalah Structural Equation
Modelling (SEM) berbasis Partial Least Square (PLS) dengan menggunakan
software SmartPLS.

Hasil penelitian menunjukkan Privacy/security policy terprediksi memiliki
pengaruh negatif dan signifikan terhadap Privacy concerns, Assurance seal
terprediksi memiliki pengaruh negatif dan signifikan terhadap Privacy concerns,
Disposition to third-party certification terprediksi memiliki pengaruh negatif dan
signifikan terhadap Privacy concerns, Privacy concerns terprediksi berpengaruh
negatif signifikan terhadap Trust, Security concerns terprediksi berpengaruh
negatif namun tidak signifikan terhadap Trust, Privacy concerns terprediksi
berpengaruh negatif dan signifikan terhadap Keputusan Pembelian, Security
concerns terprediksi berpengaruh negatif dan signifikan terhadap Keputusan
Pembelian, Trust memiliki terprediksi berpengaruh positif dan signifikan terhadap
Keputusan Pembelian, Trust terprediksi memediasi hubungan antara Privacy
concerns terhadap Keputusan Pembelian, Trust tidak terprediksi memediasi
pengaruh Security concerns terhadap Keputusan Pembelian.

Kata Kunci: Persepsi Risiko, Privacy concerns, Security concerns, Trust,
Keputusan Pembelian.
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