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ABSTRAK

Nuril ljabatul Istijabah, 2210414220040, 2026, Pengaruh Motif
Sharenting terhadap Personal Branding Ibu Milenial di Media Sosial melalui
Strategi Presentasi Diri. Di bawah bimbingan Yuanita Setyastuti.

Sharenting merupakan aktivitas orang tua membagikan foto, video, atau
informasi mengenai anak di media sosial sebagai bagian dari pola pengasuhan.
Penelitian ini bertujuan menganalisis pengaruh motif sharenting terhadap personal
branding melalui strategi presentasi diri pada ibu milenial di media sosial.

Penelitian ini menggunakan pendekatan kuantitatif dengan tipe penelitian
eksplanatif. Sampel penelitian berjumlah 404 responden yang diperoleh
menggunakan teknik simple random sampling dengan kriteria: ibu generasi
milenial (lahir tahun 1981-1996), memiliki anak, pengguna aktif media sosial,
pernah melakukan sharenting, dan berdomisili di Indonesia. Pengumpulan data
dilakukan melalui penyebaran kuesioner daring dan dianalisis menggunakan
analisis jalur (path analysis).

Hasil penelitian menunjukkan bahwa motif sharenting berpengaruh positif
dan signifikan terhadap personal branding (B = 0,110; p = 0,005) serta strategi
presentasi diri (B = 0,677; p < 0,001). Selanjutnya, strategi presentasi diri juga
berpengaruh positif dan signifikan terhadap personal branding (B = 0,737; p <
0,001). Hasil uji Sobel (Z = 12,983; p < 0,001) menunjukkan bahwa strategi
presentasi diri memediasi secara signifikan pengaruh motif sharenting terhadap
personal branding, sehingga berperan sebagai mediator parsial (partial mediation).

Kata Kunci: Komunikasi, Sharenting, Motif Sharenting, Strategi Presentasi Diri,
Personal Branding, Media Sosial.
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ABSTRACT

Nuril Ijabatul Istijabah, 2210414220040, 2026, The Influence of
Sharenting Motives on the Personal Branding of Millennial Mothers on Social
Media through Self-Presentation Strategies. Under the guidance of Yuanita
Setyastulti.

Sharenting refers to the practice of parents sharing photos, videos, or
information about their children on social media as part of their parenting
practices. This study aims to analyze the influence of sharenting motives on
personal branding through self-presentation strategies among millennial mothers
on social media.

This study employed a quantitative approach with an explanatory research
design. The sample consisted of 404 respondents selected using a simple random
sampling technique based on the following criteria: millennial mothers (born
between 1981 and 1996), having at least one child, being active social media users,
having engaged in sharenting practices, and residing in Indonesia. Data were
collected through an online questionnaire and analyzed using path analysis.

The findings indicate that sharenting motives have a positive and significant
effect on personal branding (f = 0.110, p = 0.005) and self-presentation strategies
(B =10.677; p < 0.001). Furthermore, self-presentation strategies have a positive
and significant effect on personal branding (f = 0.737; p < 0.001). The Sobel test
results (Z = 12.983; p < 0.001) demonstrate that self-presentation strategies
significantly mediate the relationship between sharenting motives and personal
branding, indicating a partial mediation effect.

Keywords: Communication, Sharenting, Sharenting Motives, Self-Presentation
Strategy, Personal Branding, Social Media.
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