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ABSTRAK 
 

Ahmad Salim. Transaksi Sosial Ekonomi Pelanggan Pasar Terapung Lok Baintan. 

Skripsi Program Studi Sosiologi Fakultas Ilmu Sosial dan Ilmu Politik Universitas 

Lambung Mangkurat Banjarmasin. Bimbingan . Dimas Asto Aji An’Amta. 

 Pasar bukan sekadar tempat terjadinya transaksi jual beli, tetapi juga merupakan 

arena sosial di mana berbagai bentuk interaksi. Salah satunya Pasar Terapung Lok 

Baintan di latar belakangi oleh kemampuannya bertahan di tengah perubahan zaman, 

yang menunjukkan adanya kekuatan sosial-budaya dan ekonomi di dalamnya antara 

pedagang dan pelanggan. Penelitian ini bertujuan untuk mengkaji aktivitas sosial 

ekonomi Pelanggan di Pasar Terapung Lok Baintan difokuskan pada aktivitas distribusi, 

dan konsumsi. Informan utama terdiri dari Pelanggan Pasar Terapung Lok Baintan dan 

beberapa pihak yang berkaitan dengan Desa Lok Baintan. Lokasi penelitian terletak 

Desa Lok Baintan di Kecamatan Sungai Tabuk, Kabupaten Banjar. Penelitian ini 

bertujuan untuk mengkaji aktivitas sosial ekonomi di Pasar Terapung Lok Baintan 

difokuskan pada aktivitas distribusi, dan konsumsi. Penelitian menggunakan metode 

penelitian kualitatif dengan pendekatan Naratif.  metode pengumpulan data digunakan 

adalah wawancara, observasi, dokumen.  Temuan di lapangan, bahwa Pasar Terapung 

Lok Baintan terdapat pelanggan yang melakukan aktivitas sosial ekonomi yaitu 

distribusi, dan transaksi sosial.  Penelitian ini memberikan kontribusi nilai akademis dan 

femahaman dalam sosial ekonomi yang terjadi di Pasar Terapung Lok Baintan dengan  

penguatan teori transaksi sosial yang dikemukanan oleh Peter Blau mengenai bentuk 

pertukarann langsung dan tidak langsung, simetris dan asimetris. Serta pemahanan 

mengenai teori Resiprositas dan  Redistribusi yang dikemukakan oleh Damsar terhadap 

aktifitas ekonomi sosial pelanggan pasar terapung lok baintan. Hasil peneletian di 

temukan terdapat Aktivitas distribusi pelanggan dikenal dengan istilah "menyambang", 

serta Aktivitas transaksi sosial  yang mencerminkan hubungan saling ketergantungan 

antar pedagang dalam suasana pasar yang dinamis. 

Kata Kunci : Aktivitas Distribusi, Pasar Terapung, dan Transaksi Sosial. 
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ABSTRACT 

 

The market is not just where the buying and selling transactions take place, but it is also 

a social arena where different forms of interaction are made. One of them is Lok Baintan 

Floating Market in the background by its ability to survive amid the changes of the 

times, which indicates the existence of socio-cultural and economic power within it 

between traders and customers. The study aims to examine the socioeconomic activity 

of Customers in the Floating Market of Lok Baintan focused on distribution, and 

consumption activities. The main informant consists of Lok Baintan Floating Market 

Customers and several parties related to Lok Baintan Village. The research location is 

located Lok Baintan Village in Sungai Tabuk District, Banjar Regency. The study aims 

to examine socioeconomic activity in the Floating Market of Lok Baintan focused on 

distribution and consumption activities. Research uses qualitative research methods 

with a Narrative approach. Data collection methods used are interviews, observations, 

documents. The findings on the ground, that Lok Baintan Floating Market has customers 

who perform socioeconomic activities namely distribution, and social transactions. The 

study contributed academic value and understanding in socioeconomics that occurred in 

Lok Baintan Floating Market with the strengthening of social transaction theory 

discovered by Peter Blau regarding direct and indirect, symmetrical and asymmetrical 

forms of exchange. As well as the detention of the theory of Resiprosity and 

Redistribution proposed by Damsar to the social economic activities of the floating 

market customers of Baintan lock. The results of the study found that customer 

distribution activities are known as “mining”, as well as social transaction activities that 

reflect the interdependence relationship between traders in a dynamic market 

atmosphere. 

 

Keywords: Distribution Activities, Floating Market, and Social Transactions. 
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