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ABSTRAK 

 

Anisa Sari (2025). Pengaruh Brand Awareness, Perceived Quality, dan 

Product Availability terhadap Keputusan Pembelian Produk Sunlight di Kota 

Banjarmasin. Pembimbing: M. Zainal Abidin, S.Sos, M.Si 

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Awareness, 

Perceived Quality, dan Product Availability terhadap keputusan pembelian produk 

Sunlight di Kota Banjarmasin. Brand Awareness, kualitas yang dirasakan, serta 

ketersediaan produk merupakan faktor penting yang memengaruhi perilaku 

konsumen dalam memilih produk. 

Penelitian ini menggunakan metode kuantitatif. Pengumpulan data 

dilakukan melalui penyebaran kuesioner kepada konsumen pengguna produk 

Sunlight di Kota Banjarmasin. Metode sampling yang digunakan adalah non 

probability sampling dengan teknik purposive sampling. Analisis data dilakukan 

menggunakan regresi linear berganda untuk menguji pengaruh masing-masing 

variabel terhadap keputusan pembelian. 

Hasil penelitian menunjukkan bahwa Brand Awareness berpengaruh 

signifikan terhadap keputusan pembelian. Perceived Quality dan Product 

Availability juga berpengaruh positif terhadap keputusan pembelian. Secara 

simultan, ketiga variabel tersebut berpengaruh signifikan terhadap keputusan 

pembelian produk Sunlight. Hal ini menegaskan bahwa semakin tinggi kesadaran 

merek, semakin baik kualitas yang dirasakan, serta semakin terjamin ketersediaan 

produk, maka semakin besar kemungkinan konsumen melakukan pembelian 

Kata Kunci: Brand Awareness, Perceived Quality, Product Availability, 

Keputusan Pembelian, Sunlight, Menyamping 
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ABSTRACT 

 

Anisa Sari (2025). The Influence of Brand Awareness, Perceived Quality, 

and Product Availability on Purchasing Decisions of Sunlight Products in 

Banjarmasin City. Advisor: M. Zainal Abidin, S.Sos, M.Si 

This study aims to analyze the influence of Brand Awareness, Perceived 

Quality, and Product Availability on purchasing decisions of Sunlight products in 

Banjarmasin City. Brand Awareness, perceived quality, and product availability 

are key factors that affect consumer behavior in choosing products. 

This research employed a quantitative method. Data were collected through 

questionnaires distributed to consumers of Sunlight products in Banjarmasin City. 

The sampling method used was non-probability sampling with a purposive 

sampling technique. Data analysis was carried out using multiple linear regression 

to test the effect of each variable on purchasing decisions. 

The results show that Brand Awareness has a significant influence on 

purchasing decisions. Perceived Quality and Product Availability also have a 

positive effect on purchasing decisions. Simultaneously, these three variables 

significantly affect purchasing decisions of Sunlight products. This indicates that 

the higher the brand awareness, the better the perceived quality, and the more 

assured the product availability, the greater the likelihood of consumers making a 

purchase. 

Keywords: Brand Awareness, Perceived Quality, Product Availability, Purchasing 

Decision, Sunlight, Sideways 
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