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ABSTRAK 

Alifia Salsabila, 2210412320047, 2026. Pengaruh Online Customer Review dan 

Promosi Terhadap Keputusan Pembelian Impulsif (Impulsive Buying) pada Pengguna 

Aplikasi Shopee di Kota Banjarmasin, di bawah bimbingan: Devi Rusvitawati 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan 

secara parsial dan simultan variabel Online Customer Review dan Promosi terhadap 

Keputusan Pembelian Impulsif (Impulsive Buying) pada pengguna aplikasi Shopee di 

Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, lokasi penelitian di Kota 

Banjarmasin. Sampel sebanyak 100 orang responden yang pernah melakukan 

pembelian tidak terencana melalui marketplace Shopee dipilih menggunakan teknik 

purposive sampling. Pengumpulan data menggunakan kuesioner dan analisis data 

menggunakan regresi linear berganda. 

Hasil penelitian ini membuktikan bahwa Online Customer Review secara parsial 

berpengaruh signifikan terhadap Keputusan Pembelian Impulsif pada masyarakat 

Banjarmasin. Promosi secara parsial berpengaruh signifikan terhadap Keputusan 

Pembelian Impulsif pada masyarakat Banjarmasin. Online Customer Review dan 

Promosi secara simultan berpengaruh signifikan terhadap Keputusan Pembelian 

Impulsif di Kota Banjarmasin. 

Kata kunci: Online Customer Review, Promosi, Keputusan Pembelian 

Impulsif. 
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ABSTRACT 

Alifia Salsabila, 2210412320047, 2026. The Influence of Online Customer 

Review and Promotion on Impulsive Buying Decisions among Shopee Application 

Users in the Banjarmasin Community, under the supervision of: Devi Rusvitawati 

This study aims to determine and examine the significant partial and 

simultaneous effects of Online Customer Review and Promotion on Impulsive Buying 

Decisions among Shopee application users in the Banjarmasin community. 

This study employed a quantitative approach and was conducted in Banjarmasin 

City. The sample consisted of 100 respondents who had made unplanned purchases 

through the Shopee marketplace and were selected using a purposive sampling 

technique. Data were collected through questionnaires and analyzed using multiple 

linear regression. 

The results of this study demonstrate that Online Customer Review has a 

significant partial effect on Impulsive Buying Decisions among the Banjarmasin 

community. Promotion also has a significant partial effect on Impulsive Buying 

Decisions among the Banjarmasin community. Furthermore, Online Customer Review 

and Promotion simultaneously have a significant effect on Impulsive Buying Decisions 

among the Banjarmasin community. 

Keywords: Online Customer Review, Promotion, Impulsive Buying Decisions. 
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