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ABSTRAK

Alifia Salsabila, 2210412320047, 2026. Pengaruh Online Customer Review dan
Promosi Terhadap Keputusan Pembelian Impulsif (Impulsive Buying) pada Pengguna
Aplikasi Shopee di Kota Banjarmasin, di bawah bimbingan: Devi Rusvitawati

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan
secara parsial dan simultan variabel Online Customer Review dan Promosi terhadap
Keputusan Pembelian Impulsif (Impulsive Buying) pada pengguna aplikasi Shopee di
Kota Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif, lokasi penelitian di Kota
Banjarmasin. Sampel sebanyak 100 orang responden yang pernah melakukan
pembelian tidak terencana melalui marketplace Shopee dipilih menggunakan teknik
purposive sampling. Pengumpulan data menggunakan kuesioner dan analisis data
menggunakan regresi linear berganda.

Hasil penelitian ini membuktikan bahwa Online Customer Review secara parsial
berpengaruh signifikan terhadap Keputusan Pembelian Impulsif pada masyarakat
Banjarmasin. Promosi secara parsial berpengaruh signifikan terhadap Keputusan
Pembelian Impulsif pada masyarakat Banjarmasin. Online Customer Review dan
Promosi secara simultan berpengaruh signifikan terhadap Keputusan Pembelian
Impulsif di Kota Banjarmasin.

Kata kunci: Online Customer Review, Promosi, Keputusan Pembelian
Impulsif.
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ABSTRACT

Alifia Salsabila, 2210412320047, 2026. The Influence of Online Customer
Review and Promotion on Impulsive Buying Decisions among Shopee Application
Users in the Banjarmasin Community, under the supervision of: Devi Rusvitawati

This study aims to determine and examine the significant partial and
simultaneous effects of Online Customer Review and Promotion on Impulsive Buying
Decisions among Shopee application users in the Banjarmasin community.

This study employed a quantitative approach and was conducted in Banjarmasin
City. The sample consisted of 100 respondents who had made unplanned purchases
through the Shopee marketplace and were selected using a purposive sampling
technique. Data were collected through questionnaires and analyzed using multiple
linear regression.

The results of this study demonstrate that Online Customer Review has a
significant partial effect on Impulsive Buying Decisions among the Banjarmasin
community. Promotion also has a significant partial effect on Impulsive Buying
Decisions among the Banjarmasin community. Furthermore, Online Customer Review
and Promotion simultaneously have a significant effect on Impulsive Buying Decisions
among the Banjarmasin community.

Keywords: Online Customer Review, Promotion, Impulsive Buying Decisions.



DAFTAR ISI

KATA PENGANTAR ...ttt sttt v
PERSEMBAHAN ...ttt ettt ettt nae s e nseenseeneenes v
ABSTRAK ...ttt ettt et et viii
ABSTRACT ..ottt ettt sttt e e sttt e sneesseenseeneenseenes ix
DAFTAR TSI ..ottt ettt st st et sbe et e X
DAFTAR TABEL.....o ittt sttt Xiv
DAFTAR GAMBAR ...ttt XV
DAFTAR LAMPIRAN ..ottt ettt et XVi
BAB I PENDAHULUAN ......ooiiiiieecietee ettt sttt ae e nseenaasseeneas 1
1.1 Latar BelaKang..........coocuiiiiiieiiiieciieee ettt ettt e 1
1.2 Rumusan Masalah...........coocoiiiiiiiiiiieeeeeee e 10
1.3 Tujuan Penelitian ..........ccceevuieeiieiiieiieeiieeie ettt e seneensaens 11
1.4 Manfaat Penelitian ...........coocooiiiiiiiiiiiiee e 11
1.4.1  Manfaat TEOTILIS ...c..eerueeiiieiieeeeeiie ettt ettt 11

1.4.2  Manfaat Praktis .......cooooiieiiiiiiiiieiieeeeee e 11

BAB II TINJAUAN PUSTAKA ...ttt s 13
2.1 Landasan TeOTT......ccuieuieriieiieiie ettt ettt sttt e e 13
2.1.1 Manajemen Pemasaran ..........c..coceeeerieriienieniinienieneeeseeee e 13

2.1.2  Pemasaran Digital.........cccoooiiieiiiiiiiee e 14

2,13 E-COMMEECE .ottt 15

2,14 MarKetPDIACE .........uooeeeeeeeieeeeeeee ettt 16

2.1.5 Online Customer REVIEW ..........ccccoeecueecueeseeaiieiieeieeeieeeee et eae e 18

2.1.60 PrOMOST .ecuiiiuiieiiieiie ettt et et 21

2.1.7 Perilaku KONSUMEN........cocuiriiiiiiiiiiiiiiienieeeeeeee e 27

2.1.8 Keputusan Pembelian Impulsif..........ccccooeeviiiiniiiiiiiiiicce e 32

2.2 Penelitian Terdahulu ..........cocooiiiiiiiii e 36



2.3 Hipotesis dan Model Penelitian............cccceecuieriieeiiienieniiienieeieesee e 41

2.3.1 Hipotesis Penelitian ............ccoeoeeriieriieniiieiieeieeeeee et 41
2.3.2 Model Penelitian.........cccueeiuieiiiiiiienieeieee e 41
BAB IIIl METODE PENELITIAN......ooutiiiiiiititeniteeeteeeee ettt 51
3.1 Pendekatan Penelitian...........coooueriiiiiiiiiiiiieieeeeee e 51
3.2 Desain Penelitian .........ccceoiiiiiiiiiiiiieeieeiee et 51
3.3 LoKkasi Penelitian .........ccccooiiieiuieiiiiieciie ettt e 51
3.4 Populasi, Besar Sampel dan Teknik Sampling ..........cccoceeiiniiiniiiinnenen. 52
341 POPUIASI..c.viiiiieiieciiieeeee ettt 52
3.4.2 BeSar SAMPEL .....ooouiiiiiiiiieiiecieee e 52
3.4.3  Teknik SamPlng ....c.cccoceeoiiiiiiiiiiiiee e 53

3.5 Definisi Operasional Variabel...........ccceovveriieiieniiniienieeieecee e 53
3.5.1 Variable Independen atau Variable Bebas X..........ccceeveviieiiieniieneenen. 54
3.5.2 Variable Dependen atau Variable Terikat Y ........cccoeevevieiiciiiiiieecieeee, 56
3.6 Teknik Pengumpulan Data...........ccooveiiiiiiniiiiieiieeieeeeeesee e 60
3.7 Teknik Analisa Data..........coceeiiiiiiiiiiiiiiiceeeeee e 61
3.7.1 Skala Pengukuran ..........cccccceeviiieiiiieiie e 61
3.7.2  Deskriptif StatiStik .....cc.oooviviiniiiiiiiiiii e 61
3.7.3 Uji Validitas dan Reliabilitas .........ccccoccveeviiieiiieenieeieeeee e 62
3.7.4  Uji Asumsi KIasiK.....c.covouieiiiiiiieieiiieeee e 63
3.7.5 Uji Regresi Linear Berganda ...........ccccceeviiieniiieniieiciecee e 66
3.7.6  Alat Uji HIPOLESIS ..cveeuiiriiiiiiiiiiirieeieeteet ettt 66
BAB IV HASIL PENELITIAN ....ooiiiiiiiiiiieieet ettt 70
4.1 Profil REeSPONAEN .......ccccuiiiiiiieiii ettt 70
4.1.1 Berdasarkan Jenis Kelamin.........c..ccoociiiiiiiiiiiiniiiiicce 70
4.1.2  Berdasarkan UsSIa ........ccccceeevuerieniinieniinieeientenieee ettt 71
4.1.3 Berdasarkan Pekerjaan..........c.cccoceiiviiiiiiiiiinie e 71

xi



4.1.4 Berdasarkan Rata-Rata Pengeluaran...........c.ccccoevvveeiieniieiienieeiienee, 72

4.1.5 Berdasarkan Frekuensi Berbelanja Shopee dalam 3 Bulan ................... 73
4.2 Analisis Statistik DesKriptif..........ccoecieiiiiiiiiiiieiieeceee e 74
4.2.1 Deskriptif Variable Online Customer Review (X1) ....ccccoeevvevveecriennnnnne. 74
4.2.2 Deskriptif Variable Promosi (X2) .....cccceeeviieeieeeniieeciee e 75
4.2.3 Deskriptif Variable Keputusan Pembelian Impulsif (Y).......cccceeevenneenee. 77
4.3 Hasil Uji Validitas dan Reliabilitas..........cccceeeviieeiiieeiiiecieceee e 78
43,1 Uji Validitas .....ooueereeeiiiiiieeicreeieeeeeeeest et 78
4.3.2 Uji ReHabIlitas .....ccouvievieiiieiieiieeieesee et 79
4.4 Hasil Uji Asumsi KIaSiK ......cccoviiriiiiniiiiiiiiiieececceeeeceeeeeeene 82
4.4.1 Hasil Uji NOrmalitas .......ccccoceriiniriiniinieiicneeieeieeeesee e 82
4.4.2 Hasil Uji HeteroskedastiSitas...........cccueeevierieeiienieeiienie e eveeseee e 85
4.4.3 Hasil Uji MultikOliN@Aritas ..........ccceevvvererierrieeiienieeieeneeereenneevee e e 85

4.5 Uji Regresi Linear Berganda ..........c.ccoceviiiiiiiniiiiniiniiciceeiceceecee 86
4.6 Hasil Uji HIPOLESIS...cc.ueriiiiriiiiiieeieeiteie ettt 88
4.6.1  UJTt (Parsial)...cccccueeeeiieeeiieeeiie ettt e 88
4.6.2 Uji F (SIMUItan) ......ccccoeeevieiiiiieieeeeeeeeee s 89
4.6.3 Analisis Koefisien Determinasi (R?)..........c.cocoevevevevereeevereeerereneenennns 90
BAB V PEMBAHASAN HASIL ..ottt 93
5.1 Pembah@SaN .......ooiuiiiiieiieiii ettt 93
5.2 Implikasi Hasil Penelitian...........cccooouieiiiiiiiiniiiiiieie e 100
5.2.1 Online Customer Review (X1) Terhadap Keputusan Pembelian Impulsif
............................................................................................................. 100
5.2.2 Promosi (X2) Terhadap Keputusan Pembelian Impulsif ..................... 100
5.2.3 Online Customer Review dan Promosi Shopee Secara Simultan ........ 102

5.3 Keterbatasan Penelitian .............ccceeerviiriiniiiinienieiieneeccteseeeeee e 104
BAB VIPENUTUP ..c.oiiiiiieeeeeett ettt 108
6.1 KeSIMPUIAN ...couvviiiiiieeiieceeee et eree e e e s 108

xii



6.2 Saran

6.2.1 Saran Akademis

60.2.2  SATAN PraKLIS cooeeeee e e e e
DAFTAR PUSTAKA

Xiii



	PERSEMBAHAN
	ABSTRAK
	ABSTRACT
	DAFTAR ISI

