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ABSTRAK 

Darmawan Saragih G., 2110413310028, 2025. “Efektivitas Animasi Modern 

Dalam Kampanye Prabowo-Gibran Di Banjarmasin Utara Pada Pilpres 

2024”. Dibawah Bimbingan Budi Kristanto, S.IP., M.Si., PhD  

Penelitian ini bertujuan untuk menganalisis efektivitas animasi modern 

sebagai media kampanye pasangan Prabowo–Gibran pada PILPRES 2024 di 

Banjarmasin Utara. Fokus penelitian diarahkan pada sejauh mana animasi mampu 

memengaruhi tingkat dukungan politik, partisipasi pemilih, serta perubahan 

persepsi masyarakat terhadap pasangan calon. 

Metode penelitian menggunakan pendekatan kuantitatif dengan desain 

survei cross-sectional. Data dikumpulkan melalui kuesioner daring yang 

disebarkan kepada 100 responden yang terdaftar dalam Daftar Pemilih Tetap (DPT) 

Banjarmasin Utara. Analisis data dilakukan melalui uji validitas, reliabilitas, regresi 

linier sederhana seperti uji t, koefisien determinasi, serta analisis korelasi. 

Hasil penelitian menunjukkan bahwa animasi modern berpengaruh 

signifikan terhadap efektivitas kampanye dengan nilai t hitung 3,817 lebih besar 

dibanding t tabel 1,660. Meski demikian, besarnya pengaruh hanya mencapai 

12,9%, sementara 87,1% dipengaruhi oleh faktor lain di luar animasi, seperti rekam 

jejak kandidat, isu politik aktual, dan kondisi sosial-ekonomi masyarakat. Nilai 

korelasi sebesar 0,360 menegaskan bahwa hubungan animasi dengan dukungan 

politik bersifat rendah. Dengan demikian, animasi modern lebih tepat dipandang 

sebagai media pendukung daripada faktor utama penentu keberhasilan kampanye. 

Kontribusi penelitian ini terletak pada pemahaman baru mengenai peran 

animasi modern dalam komunikasi politik berbasis media digital. Secara teoretis, 

penelitian memperkaya kajian komunikasi visual, media baru, dan agenda setting 

dalam konteks politik lokal. Secara praktis, hasil penelitian memberikan 

rekomendasi bagi tim kampanye untuk mengintegrasikan animasi dengan strategi 

komunikasi yang lebih substantif agar mampu meningkatkan efektivitas pesan 

politik. 

Kata kunci: animasi modern, kampanye politik, efektivitas, komunikasi visual, 

media baru. 
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ABSTRACT 

Darmawan Saragih G., 2110413310028, 2025. The Effectiveness of Modern 

Animation in the Prabowo–Gibran Campaign in North Banjarmasin during the 

2024 Presidential Election. Supervised by Budi Kristanto, S.IP., M.Si., PhD. 

This study aims to analyze the effectiveness of modern animation as a 

campaign medium for the Prabowo–Gibran pair in the 2024 Presidential Election 

in North Banjarmasin District. The research focuses on examining the extent to 

which animation influences political support, voter participation, and changes in 

public perception toward the candidates. 

The research employed a quantitative approach with a cross-sectional 

survey design. Data were collected through online questionnaires distributed to 100 

respondents registered in the Permanent Voter List (DPT) of North Banjarmasin. 

Data analysis was conducted using validity and reliability tests, simple linear 

regression including t-test, coefficient of determination, and correlation analysis. 

The findings indicate that modern animation had a significant effect on 

campaign effectiveness, with a t count of 3.817, which exceeded the t table value 

of 1.660. However, the magnitude of the effect was only 12.9%, while 87.1% was 

determined by other factors such as candidates’ track records, current political 

issues, and socio-economic conditions. The correlation coefficient of 0.360 further 

shows that the relationship between animation and political support was weak. 

Thus, modern animation is more appropriately viewed as a supporting medium 

rather than a primary determinant of campaign success. 

This study contributes new insights into the role of modern animation in 

digital-based political communication. Theoretically, it enriches studies on visual 

communication, new media, and agenda setting in the context of local politics. 

Practically, it provides recommendations for campaign teams to integrate animation 

with more substantive communication strategies to enhance the effectiveness of 

political messages. 

Keywords: modern animation, political campaign, effectiveness, visual 

communication, new media. 
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