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ABSTRAK 

Gina Sasqi’ari Amru, 2110412320064, 2025. Pengaruh Persepsi Harga, 

Kualitas Produk dan Labelisasi Halal terhadap Niat Beli Ulang Produk Mixue di 

Kota Banjarmasin, dibawah bimbingan : Rizki Muslim Hidayat. 

Penelitian ini menggambarkan bagaimana persepsi harga, kualitas produk, 

labelisasi halal dan niat beli ulang. Selain itu penelitian ini bertujuan untuk 

menguji pengaruh persepsi harga, kualitas produk, labelisasi halal terhadap niat 

beli ulang. 

Lokasi penelitian yang dipilih adalah Kota Banjarmasin. Sebanyak 

minimal 96 konsumen yang pernah membeli dan mengkonsumsi Mixue lebih dari 

satu kali dipilih secara insidental sampling sebagai responden. Kuisioner 

digunakan untuk pengumpulan data dan SPSS digunakan untuk menguji hipotesis. 

Hasil penelitian menunjukan bahwa Persepsi Harga berpengaruh 

signifikan secara parsial terhadap Niat Beli Ulang Mixue di Kota Banajrmasin, 

Kualitas Produk berpengaruh signifikan terhadap Niat Beli Ulang Mixue di Kota 

Banjarmasin, Labelisasi Halal tidak beperngaruh secara parsial terhadap Niat  Beli 

Ulang Mixue di Kota Banjarmasin. Persepsi Harga, Kualitas Produk dan 

Labelisasi Halal berpengaruh signifikan secara simultan terhadap Niat Beli Ulang 

Mixue di Kota Banjarmasin. 

 

Kata Kunci : Persepsi Harga, Kualitas Produk, Labelisasi Halal , Niat Beli Ulang 
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ABSTRACT 

 

 Gina Sasqi’ari Amru, 2110412320064, 2025. The Effect of Price 

Perception, Product Quality and Halal Label on Repurchase Intention Mixue 

Product  in Banjarmasin City, under the guidance of : Rizki Muslim Hidayat. 

This study describes how of  of Price Perception, Product Quality, Halal 

Label and Repurchase Intention. In addition, this study also aims to examine the 

effect of Price Perception, Product Quality and Halal Label on Repurchase 

Intention. 

The research location was chosen in Banjarmasin City. A minimum of 96 

consumers who had pusrchase and consumed Mixue more than 1 time were 

selected by incidental sampling as responden. Questionnaires were used fpr data 

collection and SPSS was used to test hypotheses. 

The result showed that Price Perception has a partially significant effect 

on the Repurchase Intention Mixue in Banjarmasin city, Product Quality has a 

partially significant on the Repurchase Intention Mixue in Banjarmasin city, 

Halal label has no partially significant effect on the Repurchase Intention Mixue 

in Banjarmasin city. Price Perception, Product Quality and Halal Label 

simultaneosly have a significant effect on the Repurchase Intention Mixue in 

Banjarmasin city. 

 

Keyword : Price Perception, Product Quality, Halal Label, Repurchase Intention 
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