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ABSTRAK

Vina Nazirah, 2010414120009, Strategi Promosi Glowing BJM
Organizer Glowing Bjm Melalui Akun Tiktok @glowingbjmgroup Dalam
Mempertahankan Eksistensi. Di bawah Bimbingan Putri Ayu Hidayatur
Rafigoh

Strategi promosi yang efektif menjadi kunci dalam memenangkan
persaingan, dimana relevansi, akurasi, bernilai, mudah dipahami, mudah
ditemukan, dan konsistensi menjadi faktor-faktor penting dalam menciptakan
konten yang menarik dan mempertahankan minat klien. Penelitian ini
menggunakan metode penelitian kualitatif dengan tipe deskriptif analisis.
Pengumpulan data dilakukan melalui wawancara, observasi, dan dokumentasi.
Teknik analisis data menggunakan model Miles & Huberman dengan tiga tahapan
yaitu reduksi data, penyajian data, dan kesimpulan. Tiga orang informan yang
diambil dalam penelitian ini adalah pemilik Glowing BJM Organizer dan dua
pasangan pengantin yang pernah menggunakan jasa Glowing BJM Organizer. Teori
yang digunakan adalah teori New Media.

Hasil penelitian menemukan bahwa dengan memanfaatkan platform
TikTok, Glowing BJM Organizer mampu menciptakan konten-konten kreatif yang
menarik dan relevan dengan audiensnya, terutama dalam industri pernikahan.
Dengan menerapkan prinsip konten marketing yang mencakup relevansi, akurasi,
bernilai, mudah dipahami, mudah ditemukan, dan konsistensi, Glowing BJM
Organizer mampu memanfaatkan TikTok sebagai strategi promosi yang efektif
untuk mempertahankan eksistensi dan meningkatkan visibilitasnya di pasar
Glowing BJM Organizer . Secara keseluruhan, penelitian ini menunjukkan bahwa
penggunaan TikTok sebagai bagian dari strategi promosi telah memberikan
kontribusi positif bagi eksistensi Glowing BJM Organizer Glowing BJM. Dengan
memahami karakteristik platform dan kebutuhan audiens, Glowing BJM mampu
memanfaatkan potensi TikTok secara maksimal untuk memperkuat brand
awareness, meningkatkan keterlibatan konsumen, dan akhirnya mempertahankan
posisinya di pasar Glowing BJM Organizer yang kompetitif.

Kata Kunci: Glowing BJM Organizer , persaingan industri, strategi promosi,
konten marketing



ABSTRACT

Vina Nazirah, 2010414120009, Glowing Bjm Glowing BJM Organizer
Promotion Strategy Through the Tiktok Account @glowingbjmgroup in
Maintaining Existence. Under the guidance of Putri Ayu Hidayatur Rafigoh

An effective promotional strategy is the key to winning the competition,
where relevance, accuracy, value, easy to understand, easy to find, and consistency
are important factors in creating content that attracts and maintains client interest.
This research uses qualitative research methods with descriptive analysis type.
Data collection was carried out through interviews, observation and
documentation. The data analysis technique uses the Miles & Huberman model
with three stages, namely data reduction, data presentation and conclusions. The
three informants taken in this research were the owner of the Glowing BJM
Organizer and two bridal couples who had used the services of the Glowing BIM
Organizer. The theory used is New Media theory.

The research results found that by utilizing the TikTok platform, Glowing
BJM Organizer was able to create creative content that was interesting and
relevant to its audience, especially in the wedding industry. By applying content
marketing principles which include relevance, accuracy, value, easy to understand,
easy to find and consistency, Glowing BJM Organizer is able to utilize TikTok as
an effective promotional strategy to maintain its existence and increase its visibility
in the Glowing BJM Organizer market. Overall, this research shows that the use
of TikTok as part of a promotional strategy has made a positive contribution to the
existence of the Glowing BJM Glowing BJM Organizer . By understanding the
characteristics of the platform and audience needs, Glowing BJM is able to
maximize TikTok's potential to strengthen brand awareness, increase consumer
engagement, and ultimately maintain its position in the competitive Glowing BJM
Organizer market.

Keywords: Glowing BJM Organizer , industry competition, promotional strategy,
content marketing
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