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ABSTRAK 
 

Coffee Shop Sebagai Ruang Ketiga: Representasi Visual Gaya Hidup 
Masyarakat Urban Kota Banjarmasin  

Skripsi. 2026. Program Studi Sosiologi, Fakultas Ilmu Sosial dan Politik, 
Universitas Lambung Mangkurat 

Muhammad Putra 
 

Coffee shop saat ini tidak hanya berfungsi sebagai tempat untuk menikmati 
kopi, tetapi mengambarkan gaya hidup masyarakat urban. Penelitian ini 
bertujuan untuk mengkaji gaya hidup masyarakat urban Banjarmasin yang 
di representasikan melalui akun media sosial Instagram 
@Office.Coffee.Official, @Kawai dan @First Wheel Official. Metode 
penelitian yang digunakan adalah kualitatif dengan pendekatan semiotika, 
data dikumpulkan melalui observasi, wawancara semi-terstruktur, dan 
dokumentasi yang kemudian dianalisis menggunakan model model konotasi 
oleh Roland Barthes. Penelitian ini menggunakan teori representasi 
konstruksionis dikemukakan oleh Stuart Hall sebagai perspektif analisis.  

Hasil penelitian menunjukkan bahwa unggahan visual coffee shop di Kota 
Banjarmasin tidak hanya menampilkan produk kopi atau aktivitas, 
melainkan membentuk dan merepresentasikan proses gaya hidup 
masyarakat urban. Selain itu visual coffee shop juga direpresentasikan 
sebagai third place, yaitu ruang ketiga untuk berkumpul, bekerja, serta 
membangun relasi dan identitas kelas sosial.Temuan ini sejalan dengan 
pandangan Stuart Hall bahwa representasi makna melalui bahasa dan tanda, 
di mana makna tidak hadir secara alamiah, tetapi dikonstruksikan melalui 
sistem representasi yang beroperasi dalam konteks sosial dan budaya 
tertentu. Dalam konteks penelitian ini, media sosial instagram menjadi 
tempat coffee shop membentuk dan menegosiasikan makna gaya hidup 
urban melalui visual kopi, ruang, dan aktivitas konsumennya. Manfaat 
akademis berkontribusi untuk memperkaya informasi maupun referensi 
peneliti kedepannya dalam kajian semiotika pada ilmu sosiologi terutama 
tentang coffee shop sebagai bentuk representasi gaya hidup masyarakat 
urban. Secara praktis, penelitian ini berkontribusi sebagai bahan analisis 
para pelaku usaha coffee shop yang ada di Kota Banjarmasin dalam 
membangun strategi visual branding yang berkaitan dengan citra gaya hidup 
masyarakat. 
 
Kata kunci: Coffee shop, Gaya Hidup, Akun Instagram  
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ABSTRACT 

Coffee Shops as Third Spaces: A Visual Representation of the Urban 
Lifestyle of Banjarmasin City 

Undergraduate Thesis. 2026. Sociology Study Program, Faculty of Social and 
Political Sciences. Lambung Mangkurat University 

Muhammad Putra 

The development of coffee shops as part of urban culture has become 
increasingly prominent in major cities across Indonesia, including the city of 
Banjarmasin. The presence of coffee shops is not only associated with coffee 
consumption activities but also represents shifts in urban lifestyles expressed 
through spatial arrangements, visual aesthetics, and social media. This study 
aims to analyze how coffee shops represent the visual lifestyle of urban 
communities in Banjarmasin through photographic content uploaded on the 
Instagram accounts @office.coffee.official, @kawaikofie, and 
@firstwheel.official. 

This research employs a qualitative approach using Roland Barthes’ semiotic 
analysis, focusing on denotative, connotative, and mythological meanings 
within visual representations. This approach is chosen to uncover meanings 
that are not only visible on the surface of visual imagery but also the 
underlying ideological meanings embedded within visual signs. The findings 
reveal that coffee shops in Banjarmasin are represented as symbols of urban 
lifestyles that reflect changes in coffee consumption patterns as well as the 
formation of visual lifestyles among urban communities. Elements such as 
minimalist and industrial interior design, working activities within coffee 
shops, social interactions among visitors, and the presentation of specialty 
coffee function as markers of urban middle-class identity. Through Instagram, 
coffee shops not only construct a commercial image but also produce and 
normalize visual signs that shape the perception that being present in a coffee 
shop is part of a modern lifestyle aligned with popular trends. Thus, urban 
communities visit coffee shops not merely to consume coffee beverages but 
also to consume the meanings attached to the act of drinking coffee as a means 
of identity formation and self-presentation, whether through consciously 
designed visual representations or those that emerge implicitly. 

 

Keywords: Coffee shop, Lifestyle, Instagram account 
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