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ABSTRAK 

Halida Zia, 2210412220020, 2026. Pengaruh Suasana Kafe dan Kualitas 

Pelayanan terhadap Keputusan Mengunjungi pada Konsumen William Baked Kafe 

Banjarmasin, dibimbing oleh Rizki Muslim Hidayat. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh suasana 

kafe dan kualitas pelayanan terhadap keputusan mengunjungi pada konsumen 

William Baked Kafe Banjarmasin, baik secara parsial maupun simultan. 

Pendekatan yang digunakan dalam penelitian ini adalah kuantitatif dengan desain 

penelitian Survey. Sampel penelitian berjumlah 100 responden yang dipilih 

menggunakan teknik accidental sampling. Data dikumpulkan melalui penyebaran 

kuesioner dan dianalisis menggunakan metode regresi linier berganda dengan 

bantuan program SPSS versi 27. 

Hasil penelitian menunjukkan bahwa suasana kafe berpengaruh signifikan 

secara parsial terhadap keputusan mengunjungi konsumen. Kualitas pelayanan juga 

berpengaruh signifikan secara parsial terhadap keputusan mengunjungi konsumen. 

Secara simultan, suasana kafe dan kualitas pelayanan berpengaruh signifikan 

terhadap keputusan mengunjungi pada konsumen William Baked Kafe 

Banjarmasin. 

 

Kata Kunci: Suasana Kafe, Kualitas Pelayanan, Keputusan Mengunjungi. 
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ABSTRACT 

Halida Zia, 2210412220020, 2026. The Influence of Store Atmosphere and 

Service Quality on Visiting Decisions of Consumers at William Baked Café 

Banjarmasin, supervised by Rizki Muslim Hidayat. 

This study aims to determine and examine the influence of store atmosphere 

and service quality on consumers’ visiting decisions at William Baked Café 

Banjarmasin, both partially and simultaneously. The research employed a 

quantitative approach with a survey research design. The sample consisted of 100 

respondents selected using an accidental sampling technique. Data were collected 

through questionnaires and analyzed using multiple linear regression with the 

assistance of SPSS version 27. 

The results showed that store atmosphere partially had a significant effect 

on consumers’ visiting decisions. Service quality also partially had a significant 

effect on consumers’ visiting decisions. Simultaneously, store atmosphere and 

service quality had a significant effect on visiting decisions of consumers at William 

Baked Café Banjarmasin. 

Keywords: Store Atmosphere, Service Quality, Visiting Decision. 
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