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ABSTRACT

Ali Zainal Abidin (2026). The Influence of Green practice, Servicescape, and Social
environment on Revisit intention among Generation Z Coffee shop Consumers in
Banjarmasin City with Experience quality as a Mediating variable. Advisor: Nuril
Huda

This study aims to analyze the influence of green practice, servicescape, and social
environment on revisit intention, both directly and through the mediation of
experience quality, based on the Stimulus-Organism-Response theory. This study
employs a quantitative method with a population of Generation Z consumers who
have visited coffee shops in Banjarmasin City. The sample was determined through
purposive sampling technique, consisting of 200 respondents, with data collected
through a Likert-scale questionnaire. The data analysis technique used is Partial
Least Squares Structural Equation Modeling (PLS-SEM) processed through
SmartPLS 4.0 software. The results show that servicescape and experience quality
have a positive and significant effect on revisit intention, while green practice and
social environment do not have a significant direct effect on revisit intention.
Meanwhile, green practice, servicescape, and social environment are proven to
have a significant effect on experience quality, in which experience quality acts as
a full mediator in bridging the influence of green practice and social environment
on revisit intention, and as a partial mediator in bridging the influence of
servicescape on revisit intention. The findings of this study further reinforce the
Stimulus-Organism-Response (S-O-R) theory, in which the Organism, represented
by experience quality as a mediating variable, serves as an intermediary that
strengthens the influence of the stimuli, namely green practice, servicescape, and
social environment, on the response of revisit intention among Generation Z coffee
shop consumers in Banjarmasin City.

Keywords: Green practice, Servicescape, Social environment, Experience quality,
Revisit intention



ABSTRAK

Ali Zainal Abidin (2026). Analisis Pengaruh Green practice, Servicescape dan
Social environment terhadap Niat Kunjungan Ulang Konsumen Coffee shop
Generasi Z di Kota Banjarmasin dengan Experience quality sebagai Mediasi.
Pembimbing: Nuril Huda

Penelitian ini bertujuan untuk menganalisis pengaruh green practice, servicescape,
dan social environment terhadap revisit intention, baik secara langsung maupun
melalui mediasi experience quality, dengan berlandaskan teori Stimulus-Organism-
Response. Penelitian ini menggunakan metode kuantitatif dengan populasi
konsumen Generasi Z yang pernah mengunjungi coffee shop di Kota Banjarmasin.
Sampel ditentukan melalui teknik purposive sampling sebanyak 200 responden,
dengan data dikumpulkan melalui kuesioner berskala Likert. Teknik analisis data
menggunakan Partial Least Squares Structural Equation Modeling melalui
software SmartPLS 4.0. Hasil penelitian menunjukkan bahwa servicescape dan
experience quality berpengaruh positif dan signifikan terhadap revisit intention,
sementara green practice dan social environment tidak berpengaruh signifikan
secara langsung terhadap revisit intention. Adapun green practice, servicescape dan
social environment terbukti berpengaruh signifikan terhadap experience quality, di
mana experience quality berperan sebagai mediasi penuh dalam menjembatani
pengaruh green practice dan social environment terhadap revisit intention, serta
berperan sebagai mediasi parsial dalam menjembatani pengaruh servicescape
terhadap revisit intention. Hasil penelitian ini turut memperkuat teori Stimulus-
Organism-Response (S-O-R), dimana Organism Experience Quality yang
diposisikan sebagai variabel mediasi, berperan sebagai perantara yang turut
memperkuat pengaruh stimulus green practice, servicescape dan social
environment terhadap respon Niat Kunjungan Ulang konusmen Coffee Shop
Generasi Z di Kota Banjarmasin.

Kata Kunci: Green practice, Servicescape, Social environment, Experience
quality, Revisit intention
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