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ABSTRACT

The Effect of Advertising Through Social Media, Prices and Facilities on the
Decision to Use Altic Photography Services During the Covid-19 Pandemic in
Banjarmasin City (Study on Instagram Users). Management Study Program,
Faculty of Economics and Business, Lambung Mangkurat University. Supervisor :
Rusniati, SE., M.Si

This study aims to analyze the influence of social media advertising through
Instagram on the decision to use Altic Photography services, to analyze the
influence of prices through on the decision to use Altic Photography services and
to analyze the influence of facilities on the decision to use Altic Photography
services during the Covid-19 pandemic in Banjarmasin City.

This type of research is quantitative research. The population in this study
were consumers who had used the services of Altic Photography. The sampling
technique used is the census. Data analysis techniques use multiple linear
regression.

The results showed that social media advertisements did not affect the
decision to use Altic Photography services in Banjarmasin City, the price did not
affect the decision to use Altic Photography services in Banjarmasin City, and
facilities influenced the decision to use Altic Photography services in Banjarmasin
City.

Keywords : Instagram Social Media Advertising, Price, Facilities, Service User
Decisions, Altic Photography
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ABSTRAKSI

Muhammad Aldhiya Fathoni (2022). Pengaruh Iklan Melalui Media Sosial,
Harga Dan Fasilitas Terhadap Keputusan Penggunaan Jasa Altic Photography Pada
Saat Pandemi Covid-19 Di Kota Banjarmasin (Studi Pada Pengguna Instagram).
Program Studi Manajemen Fakultas Ekonomi dan Bisnis Universitas Lambung
Mangkurat. Pembimbing : Rusniati

Penelitian ini bertujuan menganalisis pengaruh iklan media sosial melalui
instagram terhadap keputusan penggunaan jasa Altic Photography, untuk
menganalisis pengaruh harga melalui terhadap keputusan penggunaan jasa Altic
Photography dan untuk menganalisis Pengaruh fasilitas terhadap keputusan
penggunaan jasa Altic Photography pada saat pandemi Covid-19 Di Kota
Banjarmasin.

Jenis penelitian ini adalah penelitian kuantitatif. Populasi dalam penelitian ini
adalah konsumen yang pernah menggunakan jasa Altic Photography. Teknik
sampling yang digunakan adalah sensus. Teknik analisis data menggunakan regresi
linier berganda.

Hasil penelitian menunjukkan bahwa iklan media sosial tidak berpengaruh
terhadap keputusan penggunaan jasa Altic Photography di Kota Banjarmasin, harga
tidak berpengaruh terhadap keputusan penggunaan jasa Altic Photography di Kota
Banjarmasin, dan Fasilitas berpengaruh terhadap keputusan penggunaan jasa Altic
Photography di Kota Banjarmasin.

Kata kunci : Iklan Media Sosial Instagram, Harga, Fasilitas, Keputusan
Penggunaan Jasa, Altic Photography
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