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ABSTRAK

Meisya Aulia Rahmi, 2210412220031, 2026. Pengaruh Promosi dan Brand
Trust terhadap Loyalitas Pelanggan Aplikasi GoFood pada Generasi Z di Kota
Banjarmasin, di bawah bimbingan: M. Hasanur Arifin.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan
secara parsial dan simultan variabel Promosi dan Brand Trust terhadap Loyalitas
Pelanggan Aplikasi GoFood pada Generasi Z di Kota Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif dengan desain penelitian
survei dan tipe explanatory research yang dilakukan di Kota Banjarmasin. Sampel
dalam penelitian ini berjumlah 100 responden Generasi Z pengguna aplikasi
GoFood di Kota Banjarmasin menggunakan teknik non-probability sampling
dengan metode accidental sampling. Pengumpulan data dilakukan melalui
penyebaran kuesioner secara langsung (offline) dan melalui Google Form (online).
Analisis data menggunakan regresi linear berganda dengan bantuan program SPSS
29 for Windows.

Hasil penelitian menunjukkan bahwa Promosi berpengaruh signifikan secara
parsial terhadap Loyalitas Pelanggan, Brand Trust berpengaruh signifikan secara
parsial terhadap Loyalitas Pelanggan. Secara simultan Promosi dan Brand Trust
berpengaruh signifikan terhadap Loyalitas Pelanggan Aplikasi GoFood pada
Generasi Z di Kota Banjarmasin.

Kata Kunci: Promosi, Brand Trust, Loyalitas Pelanggan
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ABSTRACT

Meisya Aulia Rahmi, 2210412220031, 2026. The Influence of Promotion and
Brand Trust on Customer Loyalty of the GoFood Application among Generation Z
in Banjarmasin City, supervised by: M. Hasanur Arifin.

This study aims to determine and examine the partial and simultaneous
significant effects of Promotion and Brand Trust variables on Customer Loyalty of
the GoFood application among Generation Z in Banjarmasin City.

This study employed a quantitative approach with a survey research design
and explanatory research type conducted in Banjarmasin City. The sample in this
study consisted of 100 Generation Z respondents who were GoFood application
users in Banjarmasin City, selected using a non-probability sampling technique
with an accidental sampling method. Data collection was carried out through the
distribution of questionnaires directly (offline) and through Google Forms (online).
Data analysis used multiple linear regression with the assistance of SPSS 29 for
Windows.

The results showed that Promotion has a partially significant effect on
Customer Loyalty, and Brand Trust also has a partially significant effect on
Customer Loyalty. Simultaneously, Promotion and Brand Trust have a significant
effect on Customer Loyalty of the GoFood application among Generation Z in
Banjarmasin City.

Keywords: Promotion, Brand Trust, Customer Loyalty
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