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ABSTRACT 

Ratu Khaylila Maharani Wardhana (2026). The Effect of Employer Branding 

Dimensions on Employee Job Satisfaction at PT Tata Optima Property (Duta Mall 

Banjarmasin). Advisor: Rini Rahmawati 

In the commercial property management industry, known for its dynamic 

and demanding work pace, employee satisfaction is a fundamental element in 

minimizing turnover rates. Therefore, this study was conducted to examine the 

extent to which the dimensions of employer branding including Social Value, 

Economic Value, and Development Value contribute to staff job satisfaction at PT 

Tata Optima Property, the manager of Duta Mall Banjarmasin. 

This study involved 30 permanent employees of PT Tata Optima Property 

as the primary subjects. In processing the data, the authors applied a series of 

statistical methods, including descriptive statistics, instrument testing, classical 

assumption testing, multiple linear regression, and hypothesis testing. All stages of 

the analysis were conducted comprehensively using SPSS version 27 software. 

Data analysis revealed that the combination of the three dimensions of 

employer branding had a substantial influence on employee job satisfaction. 

However, when tested independently, Development Value was the only variable that 

provided a positive and significant contribution. This suggests that for PT Tata 

Optima Property, the company's commitment to investing resources in employee 

career development is the primary catalyst determining their level of job 

satisfaction. 

Keywords: employer branding, social value, economic value, development value, 

job satisfaction  
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ABSTRAK 

Ratu Khaylila Maharani Wardhana (2026). Pengaruh Dimensi Employer Branding 

terhadap Kepuasan Kerja Karyawan PT Tata Optima Property (Duta Mall 

Banjarmasin). Pembimbing: Rini Rahmawati 

Kepuasan kerja karyawan menjadi salah satu faktor krusial dalam menekan 

tingkat turnover, khususnya di industri pengelolaan properti komersial yang 

memiliki karakteristik kerja yang dinamis dan penuh tekanan. Penelitian ini 

bertujuan untuk menganalisis pengaruh dimensi employer branding yang meliputi 

Social Value, Economic Value, dan Development Value terhadap kepuasan kerja 

karyawan PT Tata Optima Property (Duta Mall Banjarmasin). 

Penelitian ini menggunakan sampel sebanyak 30 karyawan tetap PT Tata 

Optima Property. Teknik analisis data yang digunakan adalah analisis statistik 

deskriptif, uji instrumen penelitian, uji asumsi klasik, analisis regresi linear 

berganda, dan uji hipotesis dengan menggunakan Software SPSS versi 27. 

Hasil penelitian menunjukkan bahwa secara simultan ketiga dimensi 

employer branding berpengaruh signifikan terhadap kepuasan kerja karyawan. 

Secara parsial, hanya Development Value yang berpengaruh positif dan signifikan. 

Hal ini menunjukkan bahwa investasi perusahaan dalam program pengembangan 

karyawan merupakan faktor paling determinan dalam membentuk kepuasan kerja 

di PT Tata Optima Property. 

Kata Kunci: employer branding, social value, economic value, development value, 

kepuasan kerja 
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