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ABSTRAK

Muhammad Akmal, 2010412210024, 2025. Pengaruh Pemasaran Sosial
Media Instagram dan Store Atmosphere Instagram Terhadap Keputusan Pembelian
Produk Younki’s Pizza & Mocktails di Kota Banjamasin, di bawah bimbingan
bapak Fitriyadi.

Penelitian ini bertujuan untuk menguji pengaruh pemasaran sosial media
Instagram dan store atmosphere Instagram terhadap keputusan pembelian produk
Younki’s Pizza & Mocktails di Kota Banjamasin.

Penelitian ini menggunakan pendekatan kuantitatif, tipe penelitian yang
digunakan vyaitu eksplanatori. Pengambilan sampel yang digunakan dalam
penelitian ini adalah non-probability sampling sebanyak 50 responden yang
berlokasi di Kota Banjarmasin. Pengumpulan data dilakukan dengan metode
kuisioner. Analisis data menggunakan analisis regresi linear berganda dengan
software IBM SPSS statistic versi 30.

Hasil penelitian ini menunjukan bahwa pemasaran sosial media
berpengaruh signifikan secara parsial terhadap keputusan pembelian produk
Younki’s Pizza & Mocktails di Kota Banjarmasin. Store atmosphere berpengaruh
signifikan secara parsial terhadap keputusan pembelian produk Younki’s Pizza &
Mocktails di Kota Banjarmasin. Serta pemasaran sosial media dan store atmosphere
berpengaruh signifikan secara simultan terhadap keputusan pembelian produk
Younki’s Pizza & Mocktails di Kota Banjarmasin.

Kata Kunci : Pemasaran Sosial Media, Store Atmosphere, Keputusan Pembelian



ABSTRACT

Muhammad Akmal, 2010412210024, 2025. The Influence of Instagram
Social Media Marketing and Store Atmosphere Instagram on Purchasing Decision
for Younki’s Pizza & Mocktails Product in Banjarmasin City, under the guidance
of Mr. Fitriyadi.

This study aims to determine the effect of Instagram social media marketing
and store atmosphere Instagram on purchasing decision for Younki’s Pizza &
Mocktails Product in Banjarmasin City.

This research used a quantitative approach, the type of research is
explanatory. Sampling in this research using non-probability sampling with 50
respondents with location of Banjarmasin City. Data collection was taken using
quisionnaire. Data analysis used multiple linear regression with IBM SPSS statistic
version 30 software.

The results of the research shows that social media marketing has
significant influence partially on purchasing decision for Younki’s Pizza &
Mocktails Product in Banjarmasin City. Store atmosphere has significant influence
partially on purchasing decision for Younki’s Pizza & Mocktails Product in
Banjarmasin City. Social media marketing and store atmosphere has significant
influence simultaniously on purchasing decision for Younki’s Pizza & Mocktails
Product in Banjarmasin City

Keywords : Social Media Marketing, Store Atmosphere, purchasing decision
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