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ABSTRACT 

Muhammad Fauzan (2025). The Effect of Soft Selling, and Content Marketing on 

Consumer Purchase Interest in Kebabblasan Business Products in Banjarmasin. 

Advisor: M. Yudy Rachman. 

This study aims to determine and analyze: (1) the effect of soft selling on 

consumer buying interest in Kebabblasan business products in Banjarmasin. (2) 

the effect of content marketing on consumer buying interest in Kebabblasan 

business products in Banjarmasin. 

This type of research is quantitative research. The population used in this 

study are residents of Banjarmasin city, aged at least 17 years, have seen the 

marketing koten made by Kebabblasan business and have never bought 

Kebabblasan business products. Data were collected from 130 respondents. The 

sampling technique used in this study was purposive sampling using a 

questionnaire.  

The results showed that (1) soft selling has a positive and significant effect 

on buying interest in Kebabblasan business products in Banjarmasin (2) content 

marketing has a positive and significant effect on buying interest in Kebabblasan 

business products in Banjarmasin. 

Keywords: Soft Selling, Content Marketing, Purchase Interest 
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ABSTRAKSI 

Muhammad Fauzan (2025). Pengaruh Soft Selling, dan Content Marketing 

Terhadap Minat Beli Konsumen Pada Produk Usaha Kebabblasan di Banjarmasin. 

Pembimbing : M. Yudy Rachman. 

Penelitian ini bertujuan untuk mengatahui dan menganalisis: (1) pengaruh 

soft selling terhadap minat beli konsumen pada produk usaha Kebabblasan di 

Banjarmasin. (2) pengaruh content marketing terhadap minat beli konsumen pada 

produk usaha Kebabblasan di Banjarmasin. 

 Jenis penelitian ini berupa penelitian kuantitatif. Populasi yang digunakan 

dalam penelitian ini adalah warga kota Banjarmasin, berusia minimal 17 tahun, 

pernah melihat koten pemasaran yang dibuat oleh usaha Kebabblasan dan belum 

pernah membeli produk usaha Kebabblasan. Data dikumpulkan dari 130 orang 

responden. Teknik sampling yang digunakan dalam penelitian ini adalah purposive 

sampling menggunakan kuesioner.  

 Hasil penelitian menunjukkan bahwa (1) soft selling berpengaruh positif dan 

signifikan terhadap minat beli pada produk usaha Kebabblasan di Banjarmasin (2) 

content marketing berpengaruh positif dan signifikan terhadap minat beli pada 

produk usaha Kebabblasan di Banjarmasin. 

Kata Kunci : Soft Selling, Content Marketing, Minat Beli  
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