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ABSTRAK

Novita Pebriani, 2420420320015, 2026. Nilai-Nilai Religius dan Modal
Sosial dalam Pembentukan Karakter Wirausaha Anggota Muhammadiyah di
Kabupaten Kotawaringin Timur, dibawah bimbingan Taharuddin.

Penelitian ini bertujuan mengidentifikasi nilai religius dan modal sosial
yang membentuk karakter wirausaha anggota Muhammadiyah di Kotawaringin
Timur.

Penelitian menggunakan pendekatan kualitatif deskriptif dengan desain
studi kasus multi-situs. Lima informan dipilih secara purposif. Pengumpulan data
melalui wawancara, observasi, dan dokumentasi. Analisis data menggunakan
analisis tematik dan proses induksi, dengan pengujian keabsahan data melalui uji
kredibilitas dan konfirmabilitas.

Hasil penelitian menunjukkan nilai religius dominan adalah
kebermanfaatan sosial (mashlahah), diwujudkan dalam penyerapan tenaga kerja
dan penyaluran zakat. Modal sosial dominan adalah jaringan informal (grup
WhatsApp, pengajian) yang lebih kuat dari forum formal (SUMU, JSM). Karakter
wirausaha dominan adalah kemandirian. Proses internalisasi berlangsung melalui
empat tahap: mendengar, meyakini, mempraktikkan, membiasakan. Faktor
pendukung meliputi komunitas sebagai pasar awal, prinsip "tangan di atas", dan
solidaritas. Faktor penghambat meliputi belum berfungsinya SUMU/JSM dan
prioritas organisasi pada pendidikan. Penelitian ini memperkuat teori Bourdieu
bahwa habitus terbentuk dari akumulasi modal dalam suatu arena.

Kata Kunci: Nilai religius, modal sosial, karakter wirausaha, Muhammadiyah,
Bourdieu
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ABSTRACT

Novita Pebriani, 2420420320015, 2026. Religious Values and Social
Capital in the Development of Entrepreneurial Character Among Muhammadiyah
Members in East Kotawaringin Regency, under the supervision of Taharuddin.

This study aims to identify the religious values and social capital that shape
the entrepreneurial character of Muhammadiyah members in East Kotawaringin.

The study employed a descriptive qualitative approach with a multi-site case
study design. Five informants were selected through purposive sampling. Data were
collected through interviews, observations, and documentation. Data analysis
employed thematic analysis and an inductive process, with data validity tested
through credibility and confirmability checks.

The results indicate that the dominant religious value is social benefit
(mashlahah), manifested in job creation and the distribution of zakat. The dominant
form of social capital is informal networks (WhatsApp groups, religious study
groups), which are stronger than formal forums (SUMU, JSM). The dominant
entrepreneurial trait is independence. The internalization process occurs in four
stages: listening, believing, practicing, and making it a habit. Supporting factors
include the community as an initial market, the principle of “giving first,” and
solidarity. Inhibiting factors include the lack of functionality of SUMU/JSM and the
organization s prioritization of education. This study reinforces Bourdieu's theory
that habitus is formed through the accumulation of capital within a particular field.

Keywords: Religious values, social capital, entrepreneurial character,
Muhammadiyah, Bourdieu
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Transkrip Wawancara N3 ......ccccocvciiiiiiiiinniiiciee e 304
Transkrip Wawancara N4 ..........ccccovviiiininiinieneeee e 315
Transkrip Wawancara N5 ......ccccocviiiiiiiiiiiiii e 327
Tabel Hasil Coding .........ccoovviiiieiiiieiiciieceeseee e 336
Dokumentasi Penelitian............ccocveiiiiiiiiiiesieic e 349
Surat [zin Penelitian ..........cccoceieeiiiniiiiiie e 351
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