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ABSTRACT 

 Fitria, Firda Rizqika (2024). The Influence of Lifestyle, Product Features, 

and Price on the Repurchase Intention of Spotify Premium Among Generation Z 

Users in Banjarmasin City. Advisor: Muhammad Yudy Rachman 

 This research aims to analyze the influence of Lifestyle, Product Features, 

and Price on the Re-purchase Intention of Spotify Premium among Generation Z 

users of the Spotify app in Banjarmasin City. Data was collected through 

questionnaires distributed online using Google Forms to 162 respondents. 

Respondents were categorized based on several demographic characteristics such 

as gender, last education, district, occupation, age, and Spotify subscription 

experience. 

 The results of the study show that the percentage of female respondents is 

higher than that of male respondents. The majority of respondents have a high 

school education or equivalent, with most of them being in the 21-24 age range and 

being students. The experience of subscribing to Spotify Premium varies, with most 

respondents having subscribed more than twice. Further analysis reveals that 

Lifestyle, Product Features, and Price significantly influence the Repurchase 

Intention of Spotify Premium. This research provides important insights for 

developing marketing strategies and Spotify products among Generation Z users in 

Banjarmasin City. 

Keywords: Lifestyle, Product Feature, Price, Repurchase Intention, Spotify 

Premium 
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ABSTRAK 

Fitria, Firda Rizqika (2024). Pengaruh Gaya Hidup, Fitur Produk, Dan Harga 

Terhadap Minat Beli Ulang Spotify Premium Pada Gen Z Pengguna Aplikasi 

Spotify Di Kota Banjarmasin. Pembimbing: Muhammad Yudy Rachman 

Penelitian ini bertujuan untuk mengkaji pengaruh Gaya Hidup, Fitur 

Produk, dan Harga terhadap Minat Beli Ulang Spotify Premium pada Generasi Z 

pengguna aplikasi Spotify di Kota Banjarmasin. Data dikumpulkan melalui 

kuesioner yang disebarkan secara online menggunakan Google Forms kepada 162 

responden. Responden dikategorikan berdasarkan beberapa karakteristik 

demografis seperti jenis kelamin, pendidikan terakhir, kecamatan, pekerjaan, usia, 

dan pengalaman berlangganan Spotify. 

Hasil penelitian menunjukkan bahwa persentase responden perempuan 

lebih tinggi dibandingkan laki-laki. Mayoritas responden memiliki pendidikan 

terakhir SMA atau sederajat, dengan sebagian besar berada di rentang usia 21-24 

tahun yang berstatus sebagai mahasiswa. Pengalaman berlangganan Spotify 

Premium bervariasi, dengan sebagian besar responden telah berlangganan lebih dari 

dua kali. Analisis lebih lanjut mengungkapkan bahwa Gaya Hidup, Fitur Produk, 

dan Harga memiliki pengaruh signifikan terhadap Minat Beli Ulang Spotify 

Premium. Penelitian ini memberikan wawasan penting bagi pengembangan strategi 

pemasaran dan produk Spotify di kalangan pengguna Gen Z di Kota Banjarmasin. 

 

Kata Kunci: Gaya Hidup, Fitur Produk, Harga, Minat Beli Ulang, Spotify 
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