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ABSTRACT 

Khansa Khalilah Savitry Agoes, Akhmad Supriyanto, Widyarfendhi, Imam 

Suharto. The Influence of Product Innovation, Product Creativity, and Market 

Orientation on Competitive Advantage in Wood Furniture MSMEs in Alalak Tengah 

Village, North Banjarmasin District. 

This study aims to find out and analyze: “the influence of product innovation on 

competitive advantage, the influence of product creativity on competitive 

advantage, and the influence of market orientation on competitive advantage”. 

This study uses a quantitative approach. The population in this study is wood 

furniture business actors in Alalak Tengah Village, North Banjarmasin District. The 

sample used was 35 respondents who were business owners and craftsmen who  

were directly involved in the production process. The sampling technique used is  

census/total sampling where the entire population is used as a sample, with a data 

collection method through questionnaires. The data analysis technique used is 

Partial Least Square (PLS-SEM) with the help of SmartPLS software. 

The results of the study show that: “product innovation has a significant effect on 

competitive advantage, product creativity does not have a significant effect on 

competitive advantage, and market orientation does not have a significant effect on 

competitive advantage.” 

Keywords: Product Innovation, Product Creativity, Market Orientation, 

Competitive Advantage 
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ABSTRAK 

“Khansa Khalilah Savitry Agoes, Akhmad Supriyanto, Widyarfendhi, Imam 

Suharto. Pengaruh Inovasi Produk, Kreativitas Produk, dan Orientasi Pasar 

terhadap Keunggulan Bersaing pada UMKM Meubel Kayu di Kelurahan Alalak 

Tengah, Kecamatan Banjarmasin Utara.” 

Penelitian ini bertujuan untuk mengetahui dan menganalisis: pengaruh inovasi 

produk terhadap keunggulan bersaing, pengaruh kreativitas produk terhadap 

keunggulan bersaing, serta pengaruh orientasi pasar terhadap keunggulan bersaing. 

Penelitian ini menggunakan pendekatan kuantitatif. Populasi dalam penelitian ini 

adalah pelaku usaha meubel kayu di Kelurahan Alalak Tengah, Kecamatan 

Banjarmasin Utara. Sampel yang digunakan sebanyak 35 responden yang 

merupakan pemilik usaha dan pengrajin yang terlibat langsung dalam proses 

produksi. Teknik sampling yang digunakan adalah sensus/sampling total di mana 

seluruh populasi dijadikan sebagai sampel, dengan metode pengumpulan data 

melalui kuesioner. Teknik analisis data yang digunakan adalah Partial Least Square 

(PLS-SEM) dengan bantuan software SmartPLS. 

Hasil penelitian menunjukkan bahwa: “inovasi produk berpengaruh signifikan 

terhadap keunggulan bersaing, kreativitas produk tidak berpengaruh signifikan 

terhadap keunggulan bersaing, serta orientasi pasar tidak berpengaruh signifikan 

terhadap keunggulan bersaing.” 

Kata kunci: Inovasi Produk, Kreativitas Produk, Orientasi Pasar, Keunggulan 

Bersaing
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