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ABSTRAK

PERBEDAAN TINGKAT PEMBELIAN IMPULSIF PADA MAHASISWA
UNIVERSITAS LAMBUNG MANGKURAT DALAM MELAKUKAN LIVE
STREAMING SHOPPING DITINJAU DARI JENIS KELAMIN

Rahma Majidah

Meningkatnya penggunaan internet mendorong pertumbuhan e-commerce
dan fitur live streaming sebagai alternatif pemasaran baru yang memudahkan proses
jual-beli secara online. Fitur ini dapat meningkatkan kepercayaan pembeli karena
terjadinya interaksi real-time antara penjual dan pembeli sehingga memicu perilaku
pembelian secara spontan atau pembelian impulsif, terutama pada kategori pakaian
dan kosmetik. Studi ini bertujuan untuk mengetahui perbedaan tingkat pembelian
impulsif mahasiswa Universitas Lambung Mangkurat berdasarkan jenis kelamin
dalam konteks /ive streaming shopping dengan menggunakan metode kuantitatif.
Subjek penelitian berjumlah 82 mahasiswa yang terdiri dari 41 pria serta 41 wanita
yang dikumpulkan dengan teknik purposive sampling. Data diperoleh
menggunakan impulsive buying tendency scale yang telah diadaptasi ke dalam
bahasa Indonesia. Analisis data menggunakan independent sample t-test dengan
hasil nilai signifikansi (0,000 < 0,05) dan t hitung sebesar (7,704 > 1,664) artinya
terdapat perbedaan tingkat pembelian impulsif antara mahasiswa berjenis kelamin
pria dan wanita di Universitas Lambung Mangkurat dalam melakukan /live
streaming shopping dengan nilai mean kelompok wanita lebih besar dibandingkan
kelompok pria (51,75 > 44,04).

Kata Kunci: Pembelian Impulsif, Mahasiswa, Live Streaming Shopping, Jenis
Kelamin
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ABSTRACT

DIFFERENCES IN IMPULSE BUYING BEHAVIOR AMONG STUDENTS OF
LAMBUNG MANGKURAT UNIVERSITY IN LIVESTREAM SHOPPING
VIEWED FROM GENDER

Rahma Majidah

The increasing use of the internet has driven the growth of e-commerce
and live streaming feature as a new marketing alternative that facilitates the online
buying and selling processes. The feature can increase buyer confidence due to the
real-time interaction between sellers and buyers, triggering spontaneous buying or
impulse buying behavior, especially for the clothing and cosmetics categories.
Using a quantitative method this study aims to determine the differences in impulse
buying behavior among students of Lambung Mangkurat University viewed from
gender in the context of livestream shopping. The study subjects were 82 students
consisting of 41 men and 41 women who were selected using the purposive
sampling technique. Data were collected using an impulse buying tendency scale
that has been adapted into Indonesian. Data were analyzed using the independent
sample t-test with the results of significance value (0.000 < 0.05) and t count (7.704
> 1.664), indicating that there was a difference in impulse buying behavior between
male and female students at Lambung Mangkurat University in conducting
livestream shopping with the mean value of the female group being greater than
that of the male group (51.75 > 44.04).

Keywords: Gender, Livestream Shopping, Students, Impulse Buying
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