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ABSTRAK

Aisyah Rizki Nuralvani, 2025. Dari Shopaholic Menjadi Shopeholic: Promosi
Shopee Di Kalangan Mahasiswi Fisip Universitas Lambung Mangkurat. Skripsi,
Program Studi Sosiologi Fakultas Ilmu Sosial dan Illmu Politik Universitas
Lambung Mangkurat. (Di bawah bimbingan Khairussalam, S.Ag., M.Si).
Fenomena promosi yang gencar dilakukan oleh platform e-commerce
Shopee telah menjadi salah satu faktor pendorong meningkatnya perilaku
konsumtif di kalangan mahasiswa, khususnya mahasiswi. Tujuan penelitian ini
adalah untuk mengetahui jenis-jenis perilaku shopaholic yang terbentuk, faktor-
faktor dan penyebab yang mempengaruhi. Penelitian ini berlokasi di Universitas
Lambung Mangkurat dengan menggunakan pendekatan deskriptif kualitatif. Teori
yang digunakan meliputi teori konsumerisme Jean Baudrillard dan teori efek media.
Pengumpulan data dilakukan melalui wawancara mendalam terhadap sejumlah
informan yang merupakan mahasiswi aktif pengguna Shopee, observasi, dan
dokumentasi. Analisis data menggunakan model interaktif Miles dan Huberman.
Hasil penelitian ini peneliti dapat menemukan beberapa alasan mengenai
terjadinya perilaku shopaholic pada pengguna aplikasi shopee dikalangan
mahasiswi. Kecanduan belanja yang disebabkan oleh promosi yang ditawarkan
shopee melalui diskon, voucher, gratis ongkir, dan promosi influencer, secara
signifikan mempengaruhi perilaku konsumsi mahasiswi. Bentuk perilaku
shopaholic yang ditemukan antara lain : shopaholic pemburu image, shopaholic
diskonan, dan shopaholic kompulsif. Faktor pemicu meliputi pengaruh media
sosial, tren fashion, kemudahan akses aplikasi, serta strategi pemasaran Shopee.

Kata kunci : Shopee, Shopaholic, Promosi, Teori Konsumerisme, Teori Efek
Media
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ABSTRACT

Aisyah Rizki Nuralvani, 2025. From Shopaholic to Shopeholic: Shopee
Promotion Among Fisip Students of Lambung Mangkurat University. Thesis,
Sociology Study Program, Faculty of Social and Political Sciences, Lambung
Mangkurat University. (Under the guidance of Khairussalam, S.Ag., M.Si).

The phenomenon of aggressive promotion carried out by the Shopee e-
commerce platform has become one of the driving factors for the increase in
consumptive behavior among students, especially female students. The purpose of
this study is to find out the types of shopaholic behaviors that are formed, the
factors and causes that influence. This research is located at Lambung Mangkurat
University using a qualitative descriptive approach. The theories used include Jean
Baudrillard's theory of consumerism and the theory of media effects. Data
collection was carried out through in-depth interviews with a number of informants
who are active students of Shopee users, observation, and documentation. Data
analysis used the Miles and Huberman interactive model.

The results of this study can be found several reasons for the occurrence of
shopaholic behavior in Shopee application users among female students. Shopping
addiction caused by promotions offered by Shopee through discounts, vouchers,
free shipping, and influencer promotions, significantly affects the consumption
behavior of female students. The forms of shopaholic behavior found include:
image hunter shopaholic, discount shopaholic, and compulsive shopaholic.
Triggering factors include the influence of social media, fashion trends, ease of
access to applications, and Shopee's marketing strategy.

Keywords : Shopee, Shopaholic, Promotion, Consumerism Theory, Media Effects
Theory
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